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Milupa  is  the  brand  leader  in  infant  savouries  with  over  50% 
market  share  in  chemists."  We  maintain  our  No.  1  position 
because  we  always  keep  abreast  of  consumer  needs.  That's 
why  we're  now  responding  to  the  growing  demand  tor  savoury 
foods  by  launching  our  first  Infant  Meat  Dinners. 

There  are  two  beef  and  two  chicken  dinners  available, 
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savoury  Farmhouse  Beef  and  tempting  Braised  Steak,  delicate 
Country  Chicken  and  satisfying  Golden  Chicken.  And  as  you'd 
expect  from  Milupa,  they're  all  delicious  because  they  contain 
only  top  quality  ingredients. 

We're  promoting  the  launch  extensively  in  the  consumer 
and  paramedic  press  with  new  advertising  based  on  our 
successful  little  Experts'  campaign.  We're  also  distributing 
over  a  million  free  samples  to  generate  trial.  And  to  maximise 
your  sales  and  profits  we've  produced  eye  catching  point-of- 
sale  material. 

So  order  your  stocks  of  all  4  varieties  now.  After  all,  it's  a 
perfect  opportunity  to  put  more  meat  on  the  bones  nf  vnur 
babyfood  sales. 


milupa 

Milupa  babyfoods.  The  one 
taste  little  experts  agree  on. 


See  your  representative  or  ring  our  Sales  Department  on  01-573  9966  Milupa  Ltd.,  Milupa  House,  UxbridgeRoad,  Hillingdon,  Uxbridge,  Middlesex  UB100NE 
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Effervescent 

The  First  Vitamin  B  Group 
in  an  effervescent  form 


•  Formulation  superior  to  all  major 
brands 

•  The  only  brand  with  all  the  vitamins 
associated  with  the  relief  of  stress 

B  vitamins  ■  Vitamin  C. 

•  Sparkling  tropical  drink 
presentation  preferred  by 
consumers* 

•  Flavour,  taste,  colour,  sweetness 
and  naturalness  favoured  by 
consumers* 


*  Independent  Research 
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COMMENT 


There  have  been  a  number  of  half-hearted  moves  in 
recent  years  calling  for  pharmacists  to  be  allowed  to 
prescribe  from  a  limited  formulary.  They  have  never 
been  pursued.  The  profession  has  always  been  wary  of 
accusations  that  it  might  be  encroaching  on  the  doctor's 
diagnostic  domain.  And  of  late  the  much  trumpeted 
movement  of  medicines  from  POM  to  P  (although  only  five 
in  the  last  six  years)  has  served  to  assuage  pharmacists' 
demands  for  more  effective  treatments. 

However  the  Report  of  the  Advisory  Group  on  Nurse 
Prescribing,  which  advocates  allowing  nurses  to  prescribe 
from  a  limited  formulary  (in  the  same  way  as  dentists  can) 
and  which  has  been  accepted  in  principle  by  the 
Department  of  Health,  may  re-open  the  debate.  There  is 
no  intention  to  turn  nurses  into  "mini-doctors",  but 
"nurses  are  responsible  professionals  and  if  their  work 
requires  them  to  take  clinical  decisions  about  treatment, 
then  they  should  be  responsible  for  the  prescription  items 
required  for  that  treatment' ' ,  the  report  says. 

Intriguingly,  it  goes  on  to  say  that  there  is  no 
professional  reason  why  nurses  should  not  be  able  to 
prescribe  items  which  can  be  purchased  OTC  in  the 


pharmacy.  It  does  recognise  such  a  move  could  have 
significant  cost  implications!  The  report  justifies  the 
inclusion  of  one  of  the  four  POM  items  it  proposes  to 
include  in  a  nurses'  formulary  (nystatin  suspension  or 
pastilles)  by  saying  there  could  be  significant  benefits  to 
patient  care  if  nurses  were  able  to  provide  rapid  treatment 
of  minor  infections.  Many  of  the  arguments  used  to  justify 
nurse  prescribing  could  be  applied  to  pharmacists. 

It  seems  the  proposals  are  likely  to  go  ahead  largely 
uncontested.  The  formulary  in  the  report  is  more  limited 
than  that  put  forward  either  by  the  British  Medical 
Association  or  the  Royal  Pharmaceutical  Society.  The 
National  Pharmaceutical  Association  holds  the  view  that  as 
long  as  the  prescription  items  are  obtained  through  a 
pharmacy  as  is  normally  the  case  there  can  be  no  objection. 

Pharmacists  may  see  this  as  an  opportunity  to  push  for 
their  own  prescribing  formulary.  But  is  this  the  best  way  to 
increase  the  range  of  medicines  easily  available  to  the 
public?  More  might  be  achieved  by  pursuing  the  POM  to  P 
route,  in  tandem  with  the  industry,  especially  after  the 
strong  endorsement  it  has  recently  been  given  by  Health 
Minister  Virginia  Bottomley  (C&D,  Dec  19,  1989). 
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NEWS 


Profession  unites  to 
improve  image 


Pharmacy  organisations  are 
uniting  in  an  attempt  to  persuade 
the  profession  to  improve  its 
image. 

A  letter  to  all  pharmacists  from 
the  president  of  the  Royal 
Pharmaceutical  Society,  Marion 
Rawlings,  urges  them  to  look  at 
themselves,  their  pharmacies  and 
the  standard  of  service  provided. 
"Is  there  any  aspect  that  falls 
below  the  standard  the  public  and 
the  profession  have  a  right  to 
expect?  If  so,  take  the  necessary 
action,"  she  writes. 

She  told  C&D  on  Tuesday  that 
motivation  for  the  letter  came 
from  the  Society  but  had  been 
enthusiastically  taken  up  by  other 
major  bodies  in  pharmacy  —  the 
National  Pharmaceutical 
Association,  the  Pharmaceutical 
Services  Negotiating  Committee, 
the  Pharmaceutical  General 
Council  (Scotland),  the  Company 
Chemists  Association  and  the  Co- 
operative Pharmacists  Technical 
Panel.  There  was  a  general  feeling 
within  the  profession  that  it  was 
time  to  act  in  a  united  way. 

NPA  director  Tim  Astill 
regards  the  move  as  a  New  Year 
Resolution.  "We  share  the 
Society's  concern  that  some 
pharmacies  don't  present  as  good 
an  image  as  they  might",  he  told 
C&D.  It  was  a  "persuasive 
exercise"  to  prompt  pharmacy 
proprietors  not  to  let  familiarity 
breed  contempt.  The  NPA  would 
be  encouraging  members  to  look 
closely  at  their  pharmacies  as  if 
seeing  them  for  the  first  time  and 
ask  whether  the  image  presented 
would  deter  members  of  the 
public  from  returning  in  the  future. 


Premises 
down  five  in 
1989 

The  number  of  pharmacies  in 
Great  Britain  finished  the  year  five 
lower  than  it  started  at  11,697, 
with  a  gain  of  five  new  premises  in 
December. 

Eleven  pharmacies  opened  up 
in  England  and  seven  closed 
(there  was  one  opening  and  one 
closure  in  London).  There  was 
one  opening  in  Wales,  and  one 
opening  in  Scotland  along  with  one 
closure. 


Both  he  and  Mrs  Rawlings 
stressed  the  need  for  pharmacists 
to  look  at  themselves  as  well  as 
their  premises. 

The  Society's  assistant 
secretary  Bruce  Rhodes  said  the 
inspectors  would  be  paying 
greater  attention  to  standards 
than  in  the  past  and  would  draw 
the  letter  to  pharmacists'  notice 


Peaudouce  and  Swaddlers  have 
complained  to  the  Committee  of 
Advertising  Practice  (CAP)  about 
each  other's  claims  for  their 
''environment-friendly'' 
disposable  nappies. 

Swaddlers  objected  to  an 
advertisement  headed 
"Peaudouce  challenge  other 
nappies  to  come  clean' '  because, 
they  said,  it  suggested  other 
nappies  were  less  environment- 
friendly  by  virtue  of  the  fact  that 
Peaudouce  did  not  use  chlorine- 
based  chemicals  in  the  bleaching 
process. 

CAP  considered  that  the 
advertisement  could  be 
misleading  and  asked  Peaudouce 
not  to  repeat  the  claims  and  to 
avoid  ambiguity  in  future 
advertising  claims. 

Peaudouce  complained  about 
an  advertisement  which  claimed: 
"Togs  are  now  environment 
friendly.  They're  made  with  fluff 


where  necessary. 

Secretary  and  registrar  John 
Ferguson  told  the  conference  of 
Co-operative  executive 
pharmacists  last  Autumn  that  a 
recent  survey  by  the  inspectors 
had  revealed  too  high  a  proportion 
of  unsatisfactory  premises  and 
action  had  to  be  taken  to  improve 
them. 


that  is  non-chlorine  bleached  using 
a  process  which  doesn't  damage 
the  natural  world." 

Peaudouce  disputed  that  the 
product  was  environment-friendly 
and  questioned  the  accuracy  of  the 
claim  "non-chlorine  bleached". 

CAP  considered  the  term 
"environment  friendly"  and  the 
claim  '  'doesn't  damage  the  natural 
world"  could  be  misleading  since 
the  production  process  would 
have  some  detrimental  effect  on 
the  environment.  Swaddlers  were 
asked  to  amend  the  advertising 
copy.  But  the  Committee  took  no 
action  on  the  non-chlorine 
bleached  claim.  Swaddlers  said 
the  advertisement  referred  to 
molecular  chlorine  gas  which  had 
been  removed  from  the  bleaching 
process.  The  company  said  it 
knew  of  no  evidence  that  showed 
chlorine  compounds  had  a  similar 
effect  on  the  environment  to  that 
of  chlorine. 


Kent  FPC 
opens  five 
offices 

Decentralisation  of  the  Kent 
Family  Practitioner  Committee's 
operations  has  been  completed 
with  the  opening  of  five  district 
offices  last  month. 

The  offices  are  in  Dartford, 
Canterbury,  Ashford,  Tunbridge 
Wells  and  Maidstone  (where  the 
administrator  is  based).  A 
spokeswoman  at  the  Rochester 
office,  which  was  opened  last 
September,  told  C&D  that  the 
new  system  is  working  very  well. 

Essex  FPC  is  also 
decentralising  its  operations.  Its 
office  in  Grays  has  been  open  for 
over  a  year,  and  more  district 
offices  are  expected  to  be  open  by 
or  before  April  1,  1991. 

Both  Kent  and  Essex  are  large 
counties  and  have  populations  of 
around  1.6  million.  The  FPCs 
believe  that  district  offices  will  be 
more  accessible  to  the  public,  and 
will  allow  area  managers  to  carry 
out  a  full  managerial  role. 


Nominations 
close  soon  in 
PSNC 
elections 

Nomination  forms  (yellow)  for 
employee  pharmacists  wishing  to 
stand  in  the  PSNC/LPC  elections 
and  either  registered  directly  with 
PSNC  or  via  LPC  secretaries 
have  now  been  sent  out. 

If  a  nomination  form  has  not 
been  received  by  Friday,  January 
12,  then  employee  pharmacists 
may  not  be  registered  for 
nomination,  nominating  or  voting. 
If  employee  pharmacists  wish  to 
be  registered  then  phone  Dr 
Gordon  Geddes  at  PSNC's 
Aylesbury  office  on  0296  432823. 

All  nomination  forms  must  be 
received  by  the  returning  officer, 
PSNC  secretary  Steve  Axon,  by 
noon  on  Friday,  January  19.  Ballot 
papers  will  be  despatched  where 
an  election  is  being  held  by  Friday, 
February  9,  and  must  reach  the 
Electoral  Reform  Society  by  noon 
on  Friday,  February  23.  A 
business  reply  paid  envelope  will 
be  provided. 

Additional  blue  (for  regional 
and  Welsh  representatives)  and 
pink  (for  LPC  contractor 
pharmacists)  nomination  forms 
are  available  from  PSNC. 
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Sunday  trading  move 
unlikely  to  progress? 


A  further  attempt  to  sweep  away 
most  of  the  legal  restrictions  on 
Sunday  trading  in  England  and 
Wales  is  to  be  made  by  Mr  James 
Couchman  (Cons). 

He  has  introduced  a  private 
members'  Bill  providing  for  de- 
regulation which  is  due  to  have  its 
second  reading  in  the  Commons 
on  April  27. 

Mr  Couchman  was  a  strong 
supporter  of  the  de-regulation 
measure  introduced  by  the 
Government  in  1986  and  which 
was  rejected  by  the  Commons  as 
a  result  of  a  revolt  by 
Conservative  backbenchers. 


The  new  Bill  is  expected  to 
provide  safeguards  for  shop 
workers  who  have  conscientious 
objections  to  working  on  Sundays. 

The  Bill  is  unlikely  to  make 
substantial  progress. 
□  The  Shopping  Hours  Reform- 
Council  claim  a  new  poll  conducted 
by  Gallup,  showed  that  68  per 
cent  of  those  questioned  wanted 
immediate  Government  action  on 
Sunday  trading,  while  29  per  cent 
were  against  with  3  per  cent 
expressing  no  view.  The  poll  also 
shows  that  the  controversy  has 
increased  public  awareness  of  the 
need  for  reform,  says  SHRC. 


CHEMIST 


Environment  claims  for 
nappies  questioned 


Labour  calls 

forGP 
protection 

Labour  leaders  are  calling  on  the 
Government  to  ensure  that  GPs 
who  do  not  keep  within  the 
indicative  drug  budgets,  to  be 
introduced  under  its  proposal  for 
reforming  the  NHS,  do  not  suffer 
any  financial  penalty. 

Mr  Robin  Cook,  the  Shadow 
Health  Secretary,  has  tabled  an 
amendment  to  the  NHS  and 
Community  Care  Bill  which  seeks 
to  forbid  any  Family  Practitioner- 
Services  Authority  from  with- 
holding remuneration  from  GPs  in 
such  circumstances. 

Mr  Cook  and  his  frontbench 
colleagues  are  also  seeking  to 
include  a  provision  in  the  Bill  which 
would  require  each  FPSA  to 
appoint  an  '  'ombudsman' '  to  deal 
with  complaints. 

The  amendment  would  also 
require  each  FPSA  to  establish  a 
subcommittee  for  the  joint 
planning  of  primary  care  services 
with  the  health  authorities  and 
local  authorities  in  its  area. 


EC  licensing 
update 

The  European  Communities 
Commission  is  circulating  its  latest 
proposals  for  authorising 
medicinal  products  after  1992. 

The  Commission  has  decided 
there  should  be  three 
authorisation  procedures.  A 
centralised  Community 
procedure,  valid  for  all  12  member 
States,  would  be  compulsory  for 
medicinal  products  derived  from 
biotechnology  and  optional  for 
other  high  technology  medicines 
and  new  chemical  entities. 
Applications  would  be  submitted 
directly  to  a  European  Medicines 
Agency,  consisting  primarily  of 
the  reinforced  Committee  for 
Proprietary  Medicinal  Products 
and  the  Committee  for  Veterinary 
Medicinal  Products  backed  by 
administrative,  technical  and 
scientific  support. 

A  decentralised  procedure 
would  be  based  on  the  principle  of 
mutual  recognition  and  would 
allow  a  marketing  authorisation 
granted  in  one  member  State  to  be 
accepted  by  other  member 
States.  Thirdly,  there  would  be 
national  procedures  for 
applications  concerning  a  single 
member  state. 

The  European  Medicines 
Agency  would  be  responsible  for 
co-ordinating  pharmacovigilance , 
inspection  and  laboratory  control. 


CPP  gets  DoH  grant 


The  College  of  Pharmacy  Practice 
has  been  awarded  a  grant  of 
£175,000  by  the  Department  of 
Health  to  prepare  a  Computer 
Aided  Learning  (CAL) 
programme  for  community 
pharmacists. 

The  project,  which  will  be 
undertaken  in  conjunction  with  the 
National  Council  for  Educational 
Technology,  is  concerned  with 


bringing  continuing  professional 
development  into  the  community 
pharmacy  by  exploiting  new 
education  technologies.  It  will 
involve  the  development,  trial  and 
evaluation  of  a  stand-alone 
package  to  run  on  IBM  compatible 
computers. 

The  package  will  concentrate 
on  updating  community 
pharmacists'  knowledge  of  upper 


Guild  to  discuss 
next  stage  in  NHS 
pay  claim 


Guild  of  Hospital  Pharmacist 
negotiators  were  meeting  this 
week  after  C&D  went  to  press  to 
discuss  how  best  to  progress  this 
year's  pay  claim,  now  eight 
months  overdue. 

Guild  general  secretary  Dr 
David  Bird  told  C&D  Thursday '  s 
meeting  is  really  for  the  staff  side 
team  to  discuss  how  things  stand. 
"Management  side  have  been 
completely  silent  since  we 
submitted  our  claim.  I  think  we've 
now  waited  long  enough. ' ' 

Like  the  ambulancemen, 
speech  therapists  and  other  non- 
review  body  NHS  staff,  hospital 
pharmacists  have  rejected  the 
Government's  only  and  "final" 
6.5  per  cent  pay  offer.  Some  84 
per  cent  of  members  who  voted 
rejected  the  offer  in  a  ballot  held  in 
August ,  the  month  when  inflation 


was  running  at  just  on  8  per  cent , 
and  the  railwaymen  and  local 
government  workers  had  just 
settled  at  8.8  per  cent. 

Rejection  of  the  offer  was 
followed  by  a  challenge  to  the 
management  side  to  give  a 
positive  response  to  hospital 
pharmacists  redoubled  efforts  to 
advance  the  practice  of  the 
profession. 

At  that  time,  staff  side  said  the 
absence  of  industrial  action 
"makes  it  even  more  important 
that  we  are  seen  to  resolve  our 
difficulties  by  rational  and  sensible 
means"  and  indicated  a  willing- 
ness to  move  away  from  the  10 
per  cent  pay  claim  to  a  figure  be- 
low 10  per  cent  which  would  main- 
tain living  standards,  with  further 
flexibility  in  end-loading,  staged  or 
shorter  backdating  a  possibility. 


respiratory  tract  infections  and 
will  provide  assistance  with 
customer  health  care  and  advice. 
There  will  also  be  the  option  of 
using  the  system  to  help  identify 
disease  and  make  suitable 
recommendations ,  including 
referral  to  a  general  practitioner 
and  advice  on  over  the  counter 
drugs. 

The  CAL  project  is  one  of  the 
largest  funded  under  the  Central 
Initiative  scheme,  with  money  set 
aside  from  continuing  education 
funds.  It  will  take  two  years  to 
complete:  the  prototype  package 
is  expected  to  be  ready  for  piloting 
early  in  1991  and  will  be  trialled  in 
the  Summer  with  about  100 
community  pharmacists. 

An  evaluation  exercise  will  be 
undertaken,  and  the  project's 
outcomes  disseminated  to 
trainers  and  community 
pharmacies. 

The  College  considers  this 
project  to  be  important  because  it 
will  develop  the  extended  role  of 
the  community  pharmacist  in 
responding  to  minor  ailments,  and 
health  education. 

Additionally,  CAL  offers  a 
new  mode  of  continuing 
professional  development,  and  is 
used  in  the  workplace. 

A  prototype  CAL  package  wilf 
be  designed  so  that  future 
development  can  take  place  in 
education  about  other  disease 
states. 

Also  important  is  the 
involvement  of  the  NCET  who 
have  additional  expertise  in 
educational  technologies  and 
knowledge  of  the  theory  of 
learning. 

For  further  information, 
contact  Rosemary  Mitchell,  CPP 
administrator,  on  01-735  0418. 


"Two  weeks  in  Skegness  for  you  again  this  year?" 
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Cautious  welcome  for 
nurse  prescribing 


Reprieve  for  Australians 


Sangers  (NI)  Ltd  recently  organised  a  series  of  one-day  train- 
ing seminars  on  "Customer  care  and  improving  retail  sales"  with 
co-sponsors  Crookes  Healthcare,  Gillette  (UK),  Kimberly-Clark, 
and  Warner-Lambert  Health  Care.  The  five  seminars  were  run 
in  conjunction  with  Eaton  House  Consultants  of  Essex  at  venues 
throughout  the  Province,  with  over  180  pharmacists  and  assist- 
ants attending.  Pictured  with  some  of  the  delegates  are:  Left  Arthur 
Shaw  (managing  director,  Sangers)  and  Chris  Swaffin-Smith 
(Eaton  House  Consultants) 


Nurse  prescribing,  if  allowed  by 
the  Government,  has  to  be  a 
desirable  development,  according 
to  Royal  Pharmaceutical  Society 
president  Marion  Rawlings,  but  it 
could  bring  quite  a  few  initial 
problems  for  community 
pharmacists,  she  said  this  week. 

The  Report  from  the  Advisory 
group  on  Nurse  Prescribing,  of 
which  Mrs  Rawlings  was  a 
member,  was  published  just 
before  Christmas  and  has  been 
welcomed  by  the  Department  of 
Health  (see  News  last  week). 

Nurses  do  not  have  fixed 
prescribing  lists  like  doctors  and 
cross  family  practitioner 
committee  boundaries,  so  one 
problem  Mrs  Rawlings  envisages 
for  pharmacists  will  be  identifying 
which  nurses  can  prescribe. 

To  get  the  system  working 
smoothly,  Mrs  Rawlings  told 
C&D  "there  will  have  to  be  a  lot 
of  tolerance  on  both  sides.  But  it 
can  only  be  a  positive,  good  thing. 

Obviously  we  anticipate  that 
we  would  look  at  our  own 
prescribing  role,"  Mrs  Rawlings 
added,  "but  we  are  concerned  to 
get  these  proposals  decided  on 
and  working  first  if  they  are 
accepted  by  the  Department  of 
Health."  The  Society's  Council 
plans  to  discuss  the  advisory 
group  report  on  nurse  prescribing 
at  its  meeting  next  month.  The 
Society  hopes  to  come  up  with 
suggestions  which  will  help  reduce 

Fee  increases 
ADR  reports 

Paying  hospital  doctors  to 
complete  yellow  card  reports  of 
adverse  drug  reactions  greatly 
increases  the  reporting  rate, 
according  to  a  survey  carried  out 
at  St  James  Hospital  in  Dublin. 

Researchers  compared  the 
number  of  reactions  detected  by 
pharmacists  examining  patient 
records  and  based  on  reports  from 
nurses  and  prescribers.  Thirty 
eight  reactions  among  706 
patients  (5.4  per  cent)  were 
detected,  a  rate  similar  to  that  in 
previous  studies.  But  doctors, 
offered  around  £3  per  yellow  card, 
registered  150  reports  within  six 
weeks  (9.7  per  cent)  the 
equivalent  of  six  years'  reports,  at 
that  hospital,  write  pharmacist 
Siobhan  Moriarty  and  doctors 
Patricia  O'Connor  and  Professor 
Feely  in  last  week's  British 
Medical  Journal. 


any  problems  pharmacists  may 
encounter. 

Pharmaceutical  Services 
Negotiating  Committee  secretary 
Steve  Axon  told  C&D  that  if  the 
proposals  are  accepted  then 
guidelines  will  have  to  be  very 
clear,  particularly  for  appliances, 
to  ensure  nurses  do  not  direct 
patients  to  specific  sources  of 
supply  unless  patients  ask. 

Mr  Axon  felt  if  nurses  are 
allowed  to  prescribe  there  would 
be  no  reason  professionally  why 
there  should  not  be  a  "pharmacist 
formulary  ".  But  there  is  a  danger 
where  the  person  who  prescribes 
gains  financially.  That's  the 
biggest  argument  against  doctor 
dispensing,  Mr  Axon  explained. 
But  provided  you  are  careful  about 
the  pharmacist  formulary  items 
cost  is  unlikely  to  be  a  problem. 

PSNC  is  likely  to  consider  the 
report  at  next  month's  meeting. 


Breast  fed 
healthier 

Breast  feeding  during  the  first  13 
months  of  life  protects  against 
gastro-intestinal  illness,  a  survey 
has  confirmed. 

Researchers  at  Ninewells 
Hospital  and  Medical  School, 
Dundee,  carried  out  a  two  year 
study  of  feeding  and  illness  in  over 
600  babies.  Those  who  were 
breast  fed  for  13  weeks  or  more 
(227)  had  significantly  less  gastro- 
intestinal disease  than  those  who 
were  bottle  fed  from  birth  (267). 
The  reduction  was  seen  whether 
or  not  supplements  were 
introduced  before  13  weeks  and 
was  maintained  beyond  the  period 
of  breast  feeding  itself. 

Babies  who  were  breast  fed 
for  less  than  13  weeks  (180)  had 
similar  rates  of  gastro-intestinal 
illness  to  bottle  fed  babies. 
Smaller  reductions  in  respiratory 
illness  were  seen  at  0-13  and 
40-52  weeks  in  babies  who  were 
breast  fed  for  more  than  13  weeks 
but  there  was  no  consistent 
protection  against  ear,  eye,  mouth 
or  skin  infections,  colic,  eczema  or 
nappy  rash. 

Reporting  in  last  week's 
British  Medical  Journal,  the 
researchers  suggest  mothers 
should  be  told  that  breast  feeding 
offers  a  clear  advantage  in 
reducing  gastro-intestinal  and 
respiratory  infection  but  to  obtain 
that  advantage  they  should  breast 
feed  for  at  least  three  months. 


Australian  pharmacists  who  face 
swingeing  cuts  in  their 
remuneration  which  threaten  to 
put  many  out  of  business  (C&D 
November  18,  1989,  p830)  may 
have  gained  a  "stay  of 
execution",  according  to  recent 
reports  in  the  Australian 
pharmaceutical  Press. 

The  Pharmaceutical  Benefits 
Remuneration  Tribunal  decided 
on  an  average  23  per  cent  cut  in 
dispensing  fee  per  Prescription 


Boots  have  been  ordered  to  pay 
£1,800  to  a  Belfast-born  woman 
who  was  refused  an  interview  for 
a  supervisor's  job  because  of  her 
ethnic  origin. 

The  London  North  Industrial 
Tribunal  found  that  Mrs  Maria 
Killian  was  unlawfully 
discriminated  against  by  Boots 
and  awarded  her  £1 ,500  for  injury 
of  feelings  and  £300  for  loss  of 
opportunity. 

When  Mrs  Killian  and  her 
husband  moved  to  London  in  May 
last  year,  she  had  14  years  retail 
experience  behind  her  in 
Northern  Ireland.  Her  local  job 
centre  in  Kilburn  told  her  of 
vacancies  at  the  Brent  Cross 
branch  of  Boots.  She  was  told  to 
ring  Mrs  King,  the  personnel  and 
training  officer,  but  when  Mrs 
King  learnt  that  Mrs  Killian  had 
gained  her  experience  in  Northern 
Ireland  and  that  she  was  Irish,  she 
would  not  consider  her  for 
employment  at  that  store. 

It  was  alleged  that  Mrs  King 
said:  "The  Irish  are  all  the  same. 


Benefits  Scheme  script  with  aboli- 
tion of  the  25  per  cent  mark  up  on 
wholesale  prices  of  these  medi- 
cines from  November  1  1989. 

The  Tribunal  has  now  agreed 
to  suspend  the  cuts  provided  a 
new  survey  of  pharmacy  costs  is 
carried  out.  The  results  of  the 
survey  (expected  to  be  little 
different  to  that  which  led  to  the 
cuts)  will  probably  not  be  known 
for  about  a  year,  according  to  The 
Australian  Journal  of  Pharmacy. 


They  turn  up  in  London  one  day, 
get  homesick  and  want  to  return 
the  next  .lam  tired  of  them . ' '  Mrs 
Killian  said  it  was  unfair  to 
generalise  and  offered  references, 
but  Mrs  King  said  she  was  not 
interested. 

Mrs  Killian  obtained  a  job  later 
the  same  day  from  Fenwick  at 
Brent  Cross. 

Her  case  was  taken  up  by  the 
Commission  for  Racial  Equality 
whose  principal  officer  Don 
Calvert  commented:  "This  case 
shows  that  employers  cannot 
make  decisions  about  applicants 
based  on  previous  bad 
experiences  of  people  of  a 
particular  national  or  ethnic  origin. 
This  is  unlawful,  offensive  and 
ignores  a  potential  source  of 
recruitment." 

Boots  told  the  tribunal  that 
they  are  an  equal  opportunities 
employer,  and  that  there  was  no 
deliberate  intention  to 
discriminate  against  Irish  staff. 
The  company  is  to  remind  staff  of 
its  policy  and  the  law. 


Boots  to  pay  £1,800  to 
snubbed  jobseeker 
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£25m  on 
drugs  'not 
worth  using' 

None  of  the  drugs  promoted  for 
intermittent  claudication,  which 
cost  the  NHS  £25m  a  year,  is 
worth  using,  according  to  the 
latest  Drug  and  Therapeutics 
Bulletin. 

Management  of  the  condition 
should  concentrate  on  stopping 
smoking  and  regular  exercise, 
except  for  the  few  patients  who 
become  severely  handicapped  and 
need  referral  to  a  specialist 
centre,  the  Bulletin  concludes. 

The  Committee  on  Review  of 
Medicines  deleted  claudication  as 
an  indication  for  isoxsuprine 
(Duvadilan)  from  the  product 
licence  in  1988,  because  evidence 
of  efficacy  was  insufficient;  but  it 
has  been  slow  to  review  the 
efficacy  of  other  drugs. 

Only  oxpentifylline  (Trental) 
and  naftidrofuryl  (Praxilene)  have 
been  evaluated  in  controlled 
clinical  trials.  The  published 
evidence  from  these  trials  may 
suggest  a  modest  degree  of 
efficacy.  But  in  the  '  'extensive  but 
not  adequate"  trials,  publication 
bias  has  probably  led  to 
overestimation  of  the  true 
magnitude  of  this  benefit,  and  the 
clinical  significance  of  the  change 
in  walking  distance  is  minimal, 
says  the  Bulletin,  which  is 
published  by  the  Consumers 
Association. 


BMA  wants 
DHA  doctors 

The  British  Medical  Association  is 
pressing  for  amendments  in  the 
NHS  Bill  to  curb  the  "autocratic 
powers"  of  the  Secretary  for 
Health  and  allow  for  more  medical 
input. 

The  BMA  is  supporting 
amendments  tabled  by 
Conservative  MP  Roger  Sims 
which  would  put  medical 
practitioners  on  every  district 
health  authority.  These 
amendments,  relating  to  the  make 
up  of  health  authorities,  were  due 
to  be  debated  in  committee  this 
week.  The  BMA  has  deprecated 
the  decision  to  introduce  the  Bill 
as  an  enabling  measure,  giving 
Kenneth  Clarke  "autocratic 
powers  to  fill  in  details  later  by 
regulation." 

The  BMA  would  also  back  any 
amendments  which  tried  to 
ensure  that  indicative  drug 
budgets  did  not  operate  as  cash 
limits. 


TOPICAL  REFLECT 


Looking 
ahead . . . 


Once  more  research  has 
indicated      that  the 
community  shop  is  not  yet 
dead    (The  Guardian, 
January  4).  The  megastore 
may  be  all  right  for  the  once- 
a-month    car  owning 
shopper,       but  for 
convenience,  in  an  ageing 
population,  the  local  shop 
takes  a  lot  of  beating. 
Community  pharmacies  are 
well  placed  to  capitalise  on  mm^ 
this  trend  but  be  warned: 
'  'The  spread  of  sheltered  accommodation 
is  likely  to  encourage  the  setting  up  of 
small,  specialised  outlets  to  care  for  their 
needs,  either  on  site  or  nearby" . 

Most  pharmaceutical  supplies  to 
industry  are  already  creamed  off  by 
specialist  companies.  If  opportunities  arise 
in  the  community  sector  then  such  outfits 
are  certain  to  compete.  I  doubt  that  on- 
site  facilities  will  ever  be  viable  but  we 
must  certainly  beware  of  competition  from 
other  sources  servicing  a  number  of 
homes.  I  believe  it  would  be  in  the  best 
interests  of  residents  to  encourage  them 
to  visit  the  pharmacy  and  thereby  remain 
active,  but  if  a  demand  for  direct  services 
is  established  then  the  community 
pharmacy  must  meet  that  challenge  by 
offering  a  total  service. 

Tobacco  lozenges 

The  recently  announced  ban  on  Skoal 
Bandits  and  similar  products  is  good  news, 
but  I  am  still  concerned  over  the  sale  of 
concentrated  tobacco  extract  in  the  form 
of  lozenges  as  an  aid  to  giving  up  smoking. 
Many  patients  are  as  addicted  to  these 
lozenges  as  they  were  previously  to 
cigarettes,  and  whereas  they  will  do  little 
damage  to  the  lungs  I  would  like  some 
positive  reassurance  that,  in  long  term 
use,  they  too  cannot  be  implicated  as  a 
cause  of  buccal  cancer. 


A  blind  eye? 

Christmas  is  over,  the  New 
Year  sales  have  almost 
finished  and  the  depression 
of  mid-Winter  hangs  heavy 
over  the  perfume  counter. 
Maybe  I  was  a  little 
ambitious  in  my  buying,  but 
I  have  too  much  left. 

Instead  of  asking  the  rep 
to  adjust  my  stocks,  which 
will  come  off  my  purchases, 
I  will  resist  the  Spring 
specials  and  price  promote 
my  surplus  stock.  I  have 
already  been  threatened 
with  the  closure  of  one 
agency  unless  my 
purchases  improve  but  I  want  to  keep  this 
traditional  business.  Maybe  this 
contravenes  my  agency  agreement  but  a 
reduction  in  my  stock  is  essential  and  this 
way  my  purchases  will  also  be  maintained. 

It  cannot  be  in  the  long  term  interest  of 
perfume  houses  to  close  down  the 
independent  sector  and  if  a  little 
subterfuge  is  necessary  to  convince  their 
financial  directors  then  I  am  sure  my  one 
eyed  rep  will  not  interfere. 


Nice  one! 


The  limited  list  originally  banned  from 
NHS  prescribing  virtually  all  cold 
remedies  except  those  indicated  for 
allergic  rhinitis.  From  an  almost  non- 
existent condition  five  years  ago  this  looks 
set  to  become  the  condition  of  the  90's, 
with  the  plethora  of  preparations  now 
marketed  by  the  same  companies 
previously  marketing  cough  and  cold 
remedies. 

During  this  year's  flu  epidemic  the 
apparent  incidence  of  allergic  rhinitis  rose 
concurrently  highlight  the  illogical 
therapeutic  reasoning  behind  the  limited 
list.  These  preparations  are  being  used  for 
the  symptomatic  treatment  of  upper 
respiratory  tract  infections  and  give 
welcome  relief.  I  admire  the  industry  for 
its  successful  tangential  marketing 
strategy. 
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TERPCMNTS 


Four  prizes 
with  Tampax 

Tambrands  are  promoting 
Tampax  with  an  instant  prize 
winning  competition  beginning 
mid-February  and  running  until 
April. 

Promotional  10s  and  40s  packs 
of  Tampax  regular,  super  and 
super  plus  tampons  will  highlight 
the  promotion  and  in-pack  leaflets 
will  give  entry  details. 

Each  leaflet  features  an  area 
which  the  consumer  has  to  rub 
with  a  coin  to  find  out  whether 
they  have  won  one  of  four  prizes 
which  include  champagne  or  a 
bouquet  of  flowers. 

The  winning  consumers  can 
either  keep  the  gifts  for 
themselves  or  arrange  to  have 
them  sent  to  a  friend  with  a 
personal  message. 

Alternatively,  consumers  can 
send  off  for  a  free  40s  in-pack 
leaflet  which  offers  three  chances 
to  win  a  luxury  prize. 

Consumers  who  do  not  win 
any  of  the  prizes  can  send  two  in- 
pack  leaflets  to  be  exchanged  for 
a  black  tampon  holder. 
Tambrands  Ltd.  Tel:  0705 
474141. 


Spring  with 
BWC 

Sea  and  earth  have  inspired  this 
year's  Spring  and  Summer 
collections  from  Beauty  Without 
Cruelty,  they  say. 

Options  eye  colours  are  in 
shades  of  cornflower,  forget-me- 
not  and  peppermint  with  the  more 
earthy  shades  in  pewter  and 
hollyhock  (£1.60);  the  pressed 
powder  eye  shadow  (£1.90) 
comes  in  aquamarine  koala  and 
timberwolf  while  eye  colour 
crayons  (£1.95)  reflect  touches  of 
jade,  sapphire  and  emerald. 

Shades  for  lips  are  soft  apricot 
or  pink  candyfloss,  with  rosewood 
and  wild  orchid  for  a  natural  look. 

There  are  two  subtle  nail 
colours  stories  in  tansy  tease  and 
sugar  plum  (£1.70).  Beauty 
Without  Cruelty  Ltd.  Tel:  0732 
365291. 


Relaunched  Mates 
targets  chemists 


Mates  Healthcare  are  relaunching 
and  expanding  their  range  of 
condoms.  The  company  is  aiming 
to  increase  usage  across  a  wider 
age  range  and  to  widen 
distribution,  with  priority  areas 
being  the  pharmacy  trade  and 
NHS  family  planning  clinics.  The 
relaunch  ties  in  with  the  switch  to 
Countercall  as  distributor  (C&D 
December  30,  1989). 

Mates  will  be  emphasising  the 
quality  of  their  product  in  1 990 .  A 
new  British  Standard  was 
introduced  last  year  for  condoms, 
which  the  relaunched  range 
complies  with.  Mates  Healthcare 
marketing  manager  Chris  Bell 
says  the  decision  to  operate  to  the 
latest  British  Standard  means  all 
1989  stock  in  the  trade  will  be 
uplifted.  The  old  stock  complies 
with  the  older  1979  standard. 
The  new  range  also  complies  with 
a  draft  ISO  standard,  which 
broadly  mirrors  the  BSI,  but  with 
additional  requirements.  "We  are 
claiming  to  be  the  most 
extensively  tested  condom 
available  in  the  UK,"  says  Mr 
Bell. 

An  educational  campaign 
costing  £75,000  will  support  the 
relaunch,  along  with  a  £150,000 
advertising  campaign  in  the 
women's  Press  and  a  television 
commercial.  The  total 
promotional  spend  will  be  £2 
million. 

The   education  campaign 


comprises  a  series  of  healthcare 
leaflets  ("New  mothers:  caring 
about  your  body"  and  "All 
change:  how  and  why  your  period 
works"),  posters  for  surgeries 
and  waiting  rooms,  and  a  sampling 
service,  mainly  for  clinics,  with  a 
pack  containing  one  of  each 
variant.  In  addition  Mates 
Healthcare  have  produced  the 
Condom  Report  1990  examining 
the  history,  manufacture  and 
usage  of  the  condom.  All  of  the 
above  are  available  from  the 
Mates  Healthcare  Information 
Service,  37  Soho  Square,  London 
W1V5DG. 

Advertisements  will  appear  in 
the  women's  Press  over  the  five 
months  until  June.  The  tides  being 
used  —  Cosmopolitan,  Marie 
Claire,  She,  Options,  New  Woman 
and  Elle  —  reflect  the  attempt  to 
position  the  brand  within  a  more 
mature  age  group. The  television 
schedule  is  to  be  confirmed  as  the 
IBA  has  yet  to  give  the  planned 
commercial  the  go  ahead. 

The  new  packs  carry  a  colour 
coded  logo  and  a  grey  band 
highlighting  the  variant  type  and 
the  BSI  Kitemark.  Inside,  the  foils 
are  similarly  colour  coded.  New 
lines  include  Ultrasafe,  a 
lubricated  contour  shaped  condom 
with  nonoxyl-9  spermicide  (3 
£0.85;  12  £2.95;  18  £4.25),  and 
mint-fragranced  which  is  not 
lubricated  and  is  without 
spermicide.  This  is  designed  for 


those  who  are  allergic  or  dislike 
the  smell  of  a  lubricated 
spermicidal  condom.  The 
fragrance  is  applied  with  the 
dusting  powder.  There  are  two 
pack  sizes:  3  (£1.25)  and  12 
(£3.99).  Larger  size  packs  of 
Playmates  (12  £2.99)  and  ribbed 
(12  £2.99)  are  now  available.  A 
new  superstrong  variant, 
lubricated  and  with  spermicide, 
will  become  available  in  April 
bringing  the  number  of  products  in 
the  range  up  to  six. 

A  merchandiser  comes  with 
the  relaunch,  prepacked  and 
available  on  bonus  deal.  The  units 
can  be  joined  side  by  side  or 
stacked.  A  spring  loaded  panel 
ensures  the  product  is  pushed 
towards  the  front  of  the  unit  when 
a  pack  is  taken  out. 

Chris  Bell  is  aware  that 
pharmacists  have  viewed  Mates 
with  mixed  feelings  in  the  past. 
When  the  brand  was  first  launched 
through  the  Virgin  Healthcare 
Foundation  it  was  intended  to 
broaded  distribution  through  non- 
traditional  outlets  to  teenagers. 
That  aim  was  successful,  he 
claims.  The  company  now  boasts 
some  20,000  vending  machines 
nationwide. 

A.H.  Robins  were  appointed 
distributor  when  Ansell  bought 
the  brand  and  decided  to  switch 
effort  into  the  pharmacy  sector. 
But  when  Robins  was  taken  over 
by  American  Home  Products, 
they  wanted  to  concentrate  on 
core  areas,  which  did  not  include 
condoms.  The  parting  with  Robins 
was  amicable,  Mr  Bell  says. 

Mates  currently  take  22  per 
cent  of  sales  (volume)  in  the  UK. 
They  have  a  7  per  cent  share  of 
the  pharmacy  market  (exc  Boots), 
and  17  per  cent  in  grocery. 

The  price  has  risen  to  be  on  a 
par  with  LRC  as  the  brand  has  had 
to  be  marketed  more 
commercially.  Retail  margins  are 
now  similar.  A  royalty  payment  is 
still  made  on  each  sale  to  the 
Virgin  Healthcare  Foundation 
though. 

Mr  Bell  points  out  that  the 
condom  market  is  not  a  price 
sensitive  one.  Price  is  also  seen  as 
an  expression  of  quality,  and  a 
lower  price  did  not  provide 
consumer  reassurance. 

Mates  Healthcare  are  looking 
to  take  a  40  per  cent  market  share 
by  1993,  says  Mr  Bell. 
Distributors  Countercall  Ltd.  Tel: 
021-3560478. 
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Our  new  baby.  Just  watch  it  grow. 


You'll  probably  recognise  our  new  arrival 
straight  away. 

That's  because  Asilone  has  long  been  one 
of  the  best  known  and  most  effective  antacids 
available. 

And  naturally,  like  all  proud  new  parents, 
Crookes  intend  to  make  a  big  fuss  of  it. 

We're  already  talking  to  GP's  for  instance, 
so  you  can  certainly  reckon  on  an  increase 


in  prescription  demand.  But  that's  just  the 
first  stage. 

For  as  you  might  expect  with  Crookes, 
you'll  be  hearing  a  lot  more  of  Asilone  in  the 
future.  And  by  then  everyone  will  be  saying, 
'Just  look  how  fast  Asilone  has  grown.' 

Asilone  Suspension,  Gel  and  Tablets  may 
be  sold  OTC,  Suspension  and  Gel 
are  also  NHS  prescribable. 


WYETH 
TEMAZEPAM 
TABLETS 

MAKE  IT  HARD 
FOR  THE 

IS 


Reduced  risk  of  drug  abuse 
and  associated  problems 

Bio-equivaienf  to  soft 
gelatin  capsules 

Greater  dosage  flexibility: 
tablets  can  be  divided 

The  soft-gelatin  capsules  will  continue  to  be 
available  to  patients  for  whom  this  dosage 
form  is  considered  appropriate.  Wyeth  will 
be  introducing  abuse  resistant  capsules  in 
due  course. 


DISPENSE  WYETH  TEMAZEPAM 


Prescribing  Information 

Presentation:  White,  scored  tablets  containing  !Qmg  and  20mg  temazepam, 
Indknttoni:  Short  term  treotmen!  of  insomnia  (up  to  4  weeks).  Long  term  use  may 
lead  to  dependence  and  withdrawal  sympiomsin  certain  patients.  Dosags:  10-30mg 
haH  an  hour  before  retiring.  May  be  increased  to  40-60mg  in  unresponsive  patients. 
Elderly  patients  may  require  lower  doses,  possibly  up  to  haW  the  normal  odull  dose. 
Not  recommended  for  children.  Treatment  should  be  intermittent  rl  possible  and 
tapered  off  gradually.  ConfTo-indkotwii;:  Not  to  bo  usee!  to  treat  short-term  mild 
anxiety,  depression,  phobic  or  obsessional  states,  chronic  psychosis.  Sensitivity  to 
benzodiazepines,  acute  pulmonary  insufficiency  Use  during  pregnancyond  lactahon 
only  if  compelling  reasons  Pretentions:  Use  with  cIcohoforCNSdepressanhmoy 
potentiate  effects.  Patients  should  be  wamed  agonist  driving  or  operating  machinery 
until  it  is  established  that  fhey  do  not  become  drowsy.  Care  should  be  token  inpatients 
wrth  personality  disorders.  May  inhibit  psychological  udju'tment  to  loss  or 
bereavement.  Caution  in  patients  with  chronic  pulmoncry  in  "Hiaency,  renal  or 
hepatic  disease.  Side-effects:  Drowsiness,  sedation,  blurring  of  vision,  unsteadiness 
and  ataxia.  Rarely  gastro-intestinol  disturbances,  headache,  skin  rashes,  urinary 
retention,  blooddyscrasiasand  |aundice.  Logalcalagosv:  POM.  CD  (Sch  4).  Peeks 
and  Baik  NHSCort:  lOmg  x  500-  82.06, 20mg  x  250  -  00.52 ,  Product  Usnte 
Numbers:  lOmg  —  PL  0530/0255, 
20mg  —  PL  0530/0256.  further 
information  is  available  on  request. 
Wyeth  Laboratories,  Toplow, 
Maidenhead,  Berks.  SL60PH. 
*  trade  marts 

QUALITY  ASSURED 


COUNTERPOINTS 


Bath  sales 
re  sluggish 


GENERIC 


Sales  of  bath  additives  have  been 
sluggish  in  recent  years,  although 
shower  gels  have  been  a 
noticeable  growth  area.  The 
market  for  bath  additives  and 
shower  gels,  one  of  the  largest 
sectors  of  the  UK  cosmetics  and 
toiletry  industry,  was  worth  £107 
million  in  1988,  according  to  a 
Euromonitor  report. 

The  market  increased  by  6.5 
per  cent  from  a  1987  value  of 
£100m,  an  overall  increase  of  38.3 
percent  since  1984.  Shower  gels 
have  shown  the  best 
performance,  increasing  by  about 
25  per  cent  per  annum  and 
accounting  for  24.5  per  cent  of 
sales  in  1988  (£24. 5m)  compared 
with  8  per  cent  in  1984  (£7. 5m). 

The  success  of  shower 
products  is  due  to  a  more 
fashionable  appeal,  the  activities  of 
companies  who  have  developed 
the  market,  and  the  increase  in 
shower  installations,  say 
Euromonitor. 

In  the  bath  additives  sector  the 
main  growth  is  bath  liquids  with 
bath  salts  and  cubes  in  decline. 
Use  of  bath  additives  is  waning 
among  women  and  is  now  back  to 
1983  levels  of  around  50  per  cent 
of  female  adults.  The  growth  in 
usership  of  shower  products,  up 
from  10  per  cent  in  1983  to  almost 
20  per  cent  in  1987,  partly 
compensates  for  this.  Purchasing 
rates  reflect  usership  trends  but 
the  rate  of  purchase  among  men 
has  declined. 

Although  shower  gels  are 
clearly  youth  products  for  men, 
female  usership  is  highest  among 
women  in  their  thirties  and  early 
forties.  Bath  additives  are  slightly 
favoured  by  younger  women, 
although  younger  middle-aged 
men  use  them  most. 

As  for  distribution,  the 
pharmacy  sector  has  been  losing 
ground  with  the  shift  to  shower 
gels  where  direct  selling  is  strong, 
says  the  report.  The  total 
pharmacy  sector  achieved  a  25 
per  cent  share  in  value  terms  in 
1988,  with  Boots  at  20  per  cent. 
Grocers  took  35  per  cent. 
Euromonitor  forecasts  a  total 
market  of  £106m  in  1993,  a 
decline  in  real  terms. 

Shower  products  will  erode 
the  sales  of  bath  additives  in  the 
medium  term  and  there  will 
eventually  be  a  levelling  out  in 
demand,  the  report  predicts.  "If 
opportunities  still  exist  it  is 
probably  at  the  premium  rather 
than  economy  end  of  the  market, 
with  a  growth  in  fragranced 
products  for  both  sexes",  says 
Euromonitor.  There  will  be  more 
sophisticated  products  in  the 
shower  gel  sector,  with  added 
fragrances  and  moisturisers. 


ryji  THROAT 
Cj-r  LOZENGES 


Strepsils 

Menthol  &  Eucalyptus 

Strepsils  range 
adds  Menthol 


A  menthol  and  eucalyptus  variant 
joins  the  Strepsils  range  from 
Crookes  Healthcare  at  the  end  of 
February. 

Active  ingredients  are 
antiseptics  amylmetacresol  0.6mg 
and  2,  4-dichlorobenzyl  alcohol 
1.2mg.  Menthol  8mg  helps  clear 
nasal  congestion  and  soothe  sore 


throats. 

Menthol  &  eucalyptus 
Strepsils  (24  £1.25)  will  be 
available  in  a  new  display  unit  that 
incorporates  all  four  variants. 

An  advertising  campaign  is 
planned  for  later  this  year. 
Crookes  Healthcare  Ltd.  Tel:  0602 
507431. 


ON  TV  NEXT  WEEK  1 

GTV  Grampian 
B  Border 
C  Central 

CTV  Channel  Islands 
LWT  London  Weekend 
C4  Channel  4 

U  Ulster                         SK  Sky 

G  Granada                      STV  Scotland  (central) 

A  Anglia                           Y  Yorkshire 

TSW  South  West              HTV  Wales  &  West 

TTV  Thames  Television       TVS  South 

TV-am  Breakfast               TT  Tyne  Tees 

Television 

Atrixo: 

All  areas 

Beecham  Hot  Remedies: 

All  areas 

Canderel: 

All  areas 

Contac  400: 

STV, C.A. HTV, TVS  &  LWT 

Coughcaps: 

All  areas  except  C4  &  TV-am 

Day  &  Night: 

All  areas 

Day  Nurse: 

All  areas 

Jaaps: 

STV 

Just  for  Men: 

II  TV- 

Lemsip,  Lemsip  Linctus  &  Lemsip  Expectorant:               All  areas  except  C 

Libra  Bodyform: 

All  areas  except  CTV  and  C4 

Listerine: 

All  areas 

Minadex: 

TV-am 

Mucron: 

All  areas  except  CTV  &  TV-am 

Nicobrevin: 

All  areas  except  CTV, LWT  &  TV-am 

Night  Nurse: 

All  areas 

Nurofen: 

All  areas 

Otrivine: 

All  areas  except  CTV  &  TV-am 

Rennie: 

All  areas  except  U,CTV,C4  &  TV-am 

Samsara: 

STV,G,C,LWT,TT 

Sinutab: 

All  areas 

Timotei  shampoo: 

All  areas  except  TV-am 

Throaties/Throaties  Extra: 

TV-am 

Veno's: 

All  areas  except  C4  &  TV-am 

Zubes: 

C,Y 
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To  a  baby  with  colic  the  world  probably 
seems  to  be  a  pretty  frightening  place. 
Troubled  by  wind  and  griping  pains,  he'll 
curl  up  and  cry  out  to  you  for  help. 
Turn  to  Dentinox  Colic  Drops,  its  safe 
and  gentle  action  quickly  disperses  the 
wind  that  causes  the  pain.  And  Dentinox 
can  help  even  the  youngest  baby. 

And,  when  he's  older,  if  teething  pain 
strikes,  trust  Dentinox  Teething  Gel. 


DENTINOX 

Infant 

ColiC 
DENTINOX  drops 

infant 

colic 
drops. 


DENTINOX 
j  teething 

DENTINOX 
j  teething  gel 


Tried  and  trusted  Dentinox  has  been 
relieving  babies'  teething  pain  for  years. 
Its  safe,  gentle,  sugar  free  formula  works 
fast  to  soothe  the  gums  and  comfort 
baby. 

It's  a  relief  to  know  there's  Dentinox  - 
Colic  Drops  and  Teething  Gel. 


Safe  Baby  Medicines 
from  Dentinox 


Sensodyne 
update 

Stafford-Miller  have  added  new 
character  toothbrushes  —  "-The 
Real  Ghostbusters"  —  to  their 
Sensodyne  Search  range  of 
toothbrushes. 

Designed  to  encourage 
children  to  brush  their  teeth  more 
often,  the  new  character  brushes 
are  available  in  Search  size  3.5 
(£1.09rsp).  They  come  in  white 
featuring  "Slimer"  with  one  of  the 
four  Ghostbusters  —  Ray,  Egon, 
Peter  or  Winston. 

Point  of  sale  material  for  the 
toothbrushes  includes  a  four 
dozen  display  unit,  a  one  dozen 
display  shipper,  shelf  wobblers 
and  a  waiting  room  poster. 

Stafford-Miller  say  the  "Real 
Ghostbusters"  cartoon  shown  on 


More  teats 

Numark  have  added  a  silicone  teat 
into  their  range  of  teats  and 
soothers. 

The  teat  is  made  from  clear 
silicone  rubber  which  allows  the 
mother  to  see  what  is  flowing 
through  it,  says  the  company.  It 
comes  in  two  flow  rates:  medium 
and  fast. 

Retailing  at  £0.69  for  two,  the 
teats  come  in  outers  of  ten  and 
give  a  POR  of  25  per  cent. 
Numark  Management  Ltd.  Tel: 
0985215555. 


SENSODYNE  SEARCH 


television  on  Saturday  mornings 
attracts  three  million  young 
viewers  and  the  film  Ghostbusters 
II  was  launched  recently.  Stafford- 
Miller  Ltd.  Tel:  0707331001. 


Niacin  SR 
from  FSC 

The  Food  Supplement  Co  are 
introducing  slow  release  niacin. 

Each  tablet  contains  500mg 
niacin  and  the  recommended  dose 


is  one  daily.  Packed  in  30s  (£1.65), 
they  are  supplied  in  outers  of  six 
(£5.70  trade).  Distributors  Health 
&  Diet.  Tel:  0483  426666. 

Nitor  is  distributed  by  Ernest 
George  Ltd  and  not  Foodbrokers 
as  stated  in  C&D,  Dec  16/23 
p990.  Ernest  George  Ltd.  Tel: 
0628667331. 


Sweet  offer 

Crookes  Healthcare  are 
promoting  their  Sweetex  range  by 
offering  consumers  the  chance  to 
win  a  holiday  in  the  Caribbean. 

Consumers  are  asked  to  enter 
a  competition  which  runs  until  the 
end  of  February  and  ten  winners 
will  be  treated  to  an  '  'all  expenses 
paid"  holiday  on  St  Lucia.  Crookes 
Healthcare  Ltd.  Tel:  0602507431. 

Cow  &  Gate's  calendar  for  1990  has 
won  an  award  in  the  National 
Calendar  Awards.  The  calendar 
features  black  and  white 
photographs  of  babies,  mothers 
and  fathers.  Cow  &  Gate  Ltd.  Tel: 
0225  768381. 


Vantage 
cut  costs 

AAH  Pharmaceuticals  are  offering 
a  17.5  per  cent  discount  to 
Vantage  symbol  group  members 
on  orders  of  eight  or  more  trade 
outers  of  Vantage  own-labei  oral 
analgesics. 

The  promotion,  which  runs 
until  January  26,  offers  the 
discount  to  those  members 
ordering  at  least  one  trade  outer  of 
the  100  tablets  size  in  aspirin 
300mg  tablets,  dispersible  aspirin 
300mg  tablets  and  paracetamol 
500mg  tablets.  AAH 
Pharmaceuticals  Ltd.  Tel:  0928 
717070. 


Libra  boost 

Scott  Ltd  are  spending  some 
£1 .8m  on  a  national  television  and 
women's  magazine  campaign  for 
the  Libra  Bodyform  sanpro  range. 

The  initial  television  campaign 
runs  in  all  regions  until  the  end  of 
April  with  a  further  two  month 
burst  in  the  Summer.  Women's 
magazine  advertising  runs  until 
September,  covering  Bella, 
Woman's  Own,  New  Woman, 
Cosmopolitan  and  Prima.  Scott 
Ltd.  Tel:  0342  327191. 


MEET  TWO  OF  YOUR 
MOST  IMPORTANT 
NEW  CUSTOMERS 

Pet  owners  are  as  health  conscious  about  their  pets  as  they  are  about 
themselves.  More  and  more  are  realising  the  benefits  of  adding  a  food 
supplement  to  their  pet's  diet,  which  is  why  we've  introduced  a  complete 
range  of  natural  and  effective  food  supplements. 

The  highly  successful  Vitapet  range  from  Seven  Seas. 

Now,  for  the  first  time,  Vitapet  is  being  offered  for  sale  through 
pharmaceutical  outlets. 

With  a  national  press  and  TV  advertising  campaign  about  to  get  underway, 

this  is  your  last  opportunity  to  receive  ■■■■i 

Caring  for 

our  full  dealer  support  package,  yourpei. 
and  order  your  stocks  before 
demand  takes  off. 


THE  BEST  BET  FOR  ANY  PET. 


Seven  Seas  Veterinary  Division,  Marfleet, 
Hull  HU9  5NJ.  Tel:  0482  75234. 


Otrivine 


MUCRON 


Decongestant 

NASAL 
SPRAY 


TRIPLE  ACTION  RELIEF 


SINUS  PAIN 


Adult 
formula 


NASAL  CONGESTION 


CATARRH 


with  paracetamol 


C  I  B  A 


To  make  them  even  more  effective  this  winter 
we've  given  them  £1.7million  of  air. 


This  winter,  our  two  leading  OTC  decongestant 
brands  will  really  be  opening  up  the  airways. 

We've  launched  commercials  for  both  Otrivine 
and  Mucron  worth  a  combined  £1.7million  of  national 
television  airtime. 


Both  of  these  brands  are  exclusive  to  pharmacies, 
of  course. 

So  you  could  say  we're  actually  encouraging 
congestion  this  year.  But  only  in  the  queue  for 
your  till. 


(OBA) 

CONSUMER 


PHARMACEUTICALS 


A  revolution 
in  oily 


skin  care ! 


Seborrhea  in  \ig/cm 


150 
50 


beginning  ol 
the  Irealment 


days 


In  'clinical  trials  by  a  French  dermatologist 
65%  o/  cases  ot  hyperseborrhea  returned 
to  normal  balance  in  only  three  weeks 

'Gazette  Medicate  de  France  October  1989 


At  last  -  A  new 
cosmetic  lotion 
that  restores  balance  to 
oily  and  combination 
facial  skin. 
Ketsugo  is  a  spray 
lotion  that  actually 
aids  control  ot  the 
skin's  production  ot  oil, 
so  pores  stay  tree  from  clogging,  even 
under  make-up. 

The  unique  asset  that  Ketsugo  uses  to  your 
lasting  advantage  is  Tsolutrol.  This  high 
performance,  biologically  active  ingredient 
was  the  discovery  ot  a  Japanese  team  ot 
natural  products  chemists. 
Quite  simply  Ketsugo  helps  nature's  own 
process  to  restore  the 
balance  ot  facial  skin. 
Naturally,  it  works. 
The  result  is  clear  skin  and  a 
complexion  that  positively 
glows  with  health. 
A  three  week  course  ot 
Ketsugo  will  demonstrate  its  worth. 
Continued  treatment  will  mean  the  balance 
of  nature  is  permanently 
restored.  The  revolution 
has  only  just  begun, 

'Patent  n  PCT/AU  87/00281 
SFBD  -  BP  19  . 

67460  Souftelweyersheim  •  France 


days 


^opnterpjll 


Distributed  by  Countercall  Limited 
Church  Road,  Perry  Barr,  Birmingham  B42  2LD 
Telephone:  021  356  0478 


tores  the  balance  of  facial  skin 


A  Wellcome 
competition 

The  Wellcome  Foundation  are 
running  a  Calpol  pharmacy 
assistant's  competition  offering 
£4,000  worth  of  gift  vouchers. 

Assistants  are  invited  to  enter 
a  "triple  quiz"  involving  three 
competitions  with  300  Marks  and 
Spencers  gift  vouchers  as  prizes. 

The  first  competition  will  run 
until  March  and  £5  vouchers  will 
be  awarded  to  100  winners;  the 
second  running  in  April  and  May, 
will  offer  a  further  100  winners 
£10  vouchers  and  the  final 
competition  running  in  June  and 
July  will  award  100  £25  vouchers. 

All  assistants  are  eligible  to 
enter  but  must  complete  the  first 
two  competitions  to  qualify  for  the 
third.  Entry  forms  are  available 
from  representatives  and  The 
Wellcome  Foundation.  Tel:  0270 
583151. 

Fisons  have  discontinued  Resiston 
Treatment  Pack  and  Resiston 
Two.  They  are  now  test 
marketing  Resiston  One,  sodium 
cromoglycate  2  per  cent  and 
xvlometazoline  0.025  per  cent 
(10ml  £2.99)  in  Southern  and 
Central  areas  only.  Fisons 
Consumer  Health.  Tel:  0509 
611001. 


COUNTER! 


Garlic  push 

G.R.  Lane  are  launching  a 
magazine  advertising  campaign  for 
Shen  garlic  with  a  £250,000 
spend. 

Colour  advertising  in  titles  like 
Fa nuly  Circle,  Good  Housekeeping 
and  Woman  and  Home  will  run  on 
a  regular  basis,  says  the  company. 
A  new  independent  test 
comparing  Shen  tablets  with  fresh 
garlic  and  garlic  capsules,  has 
shown  Shen  garlic  tablets  to  be 
more  effective  than  conventional 
garlic  capsules,  against  E.coli, 
Candida  and  Staphylocussus 
aureus,  say  Lanes.  Shen  garlic 
had  antimicrobial  activity 
equivalent  to  fresh  garlic,  claim 
Lanes.  Copies  of  the  research  are 
available  from  representatives. 
G.R.  Lanes  Health  Products  Ltd. 
Tel:  0452  24012. 


Dior  lashes 

Parfums  Christian  Dior  have 
introduced  mascara  parfait,  a  lash 
building  mascara  with  cashmere. 

The  mascara  (£9)  comes  with 
a  brush  combining  a  cylindrical  and 
a  conical  shape  for  easy  and  rapid 
application,  and  is  available  in  five 
shades.  Parfums  Christian  Dior. 
Tel:  0273515021. 


While  Coaled  Lemon  Chewy  Bar 
Enriched  Wllh  vitamin  C  and  Iran 
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Slim  bars 
from  Forum 

Forum  Food  Brokers  have 
launched  Slim  'n'  Fit,  a  chewy  bar 
that  contains  less  than  100 
calories. 

The  bar  comes  in  two  flavours, 
white  coated  lemon  (28g)  which 
has  96  calories  and  dark  chocolate 
coated  banana  (25g)  containing  94 
calories.  Both  retail  at  around 
£0.39.  Food  Forum  say  that 
women  who  exercise  mav  be  iron 


depleted  and  the  bars  are  enriched 
with  4mg  iron  and  lOmg  vitamin  C 
as  well  as  B  group  vitamins,  and 
other  minerals. 

A  consumer  magazine 
advertising  campaign  starts  in 
specialist  slimming  and  fitness 
titles  in  March,  and  in  May  in 
monthlies  including  Cosmopolitan 
and  New  Woman. 

Point  of  sale  material  includes 
display  units  holding  36  lemon  or 
48  banana  flavoured  bars  and  shelf 
talkers.  There  is  also  a  consumer 
information  package  in  the  form  of 
a  newsletter.  Forum  Food 
Brokers.  Tel:  0737  77371 1 . 


L'lnterdit  for 
Valentines 


Givenchy  have  introduced  a  50ml 
size  L'lnterdit  eau  de  toilette 
natural  spray  complete  with  a  new 
merchandising  unit,  available  from 
the  end  of  the  month. 

The  spray  retails  at  £21  and 
the  unit  hold  12  items.  Point  of 
sale  material  to  support  the 
Valentine's  day  theme,  including 
"heart"  carrier  bags  and  heart- 
shaped  stickers,  is  also  available. 
Parfums  Gwenchv  Ltd.  Tel:  0932 
245111. 


ADD  PUNCH  TO  YOUR  PROFITS 


In  the  fight  against  the  common  cold  and  viral 
influenza  UNIFLU  with  Vitamin  'C  (  300mg )  is 
a  powerful  "one,  two  comhination". 

The  first  tablet  contains  five  proven 
therapeutic  ingredients  to  knock  out  cold  and 
flu  symptoms. 

The  second  tablet  contains  Vitamin  C  (  30()mg). 


And  this  winter  UNIFLU 
w ill  be  backed  by  a 
heavyweight  advertising 
campaign  on  Capital  FM 
Radio  and  Capital  Gold 
Radio  starting  January  15th. 

So  make  sure  that  when 
your  customers  are  out  for 
the  count'  you  bring  them 
round  with  UNIFLU. 


GIVES  COLDS  AND  FLU  THE  OLD  ONE,  TWO' 

UNIFLU  with  Vitamin  'C  (300mg)  is  a  pharmacy  only  Should  you  require  any  further  information,  point  of 

medicine,  available  now  from  your  local  wholesaler.  material  or  have  any  difficulty  obtaining  supplies  from 

^ — ^  local  wholesaler,  please  contact  us  immediately 
Distributed  in  the  UK  by  FARJLLON  LIMITED,  /  UNIGREG  LIMITED,  Enterprise  House, 

ASHTON  ROAD,  HAROLD  HILL,  ROMFORD  ESSEX.        UM}^p>)    181-189  Garth  Road,  Morden,  Surrey  SM-i  4LL 

itlJ'  Telephone:  01-330  1421 
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COUNTERPOINTS 


Deodorants  for  growth 
says  Silver  Book 


Cosmetic  sales  are  recovering 
despite  the  fall  in  overall  retail 
sales  according  to  The  Silver  Book 
for  year  ending  June  1989. 

In  an  analysis  of  money 
indicators,  the  Silver  Book 
highlights  the  continuing  rise  in 
retail  prices,  averaging  7  per  cent 
in  the  year  to  June  1989  —  double 
the  comparable  period  in  1987  — 
and  the  fact  that  real  extra 
money  available  fell  from  7  per 
cent  to  5.4  per  cent,  or  some 
£16m  down  to  £13m,  comparing 
1988  with  1989. 

Sales  of  cosmetics  and 
toiletries  in  the  UK  are  said  to 
have  grown  by  263  per  cent  since 
1975  at  current  prices,  but  in  real 
terms  the  growth  has  only  been  3 
per  cent  over  this  15  year  period. 
This  is  despite  massive 
advertising  spending  which 
reached  £164. 5m  in  1989  - 
representing  nearly  15  per  cent  of 
sales.  The  Silver  Book  warns: 
"Every  price  rise  results  in  lost 
sales ,  a  shift  to  a  cheaper  brand ,  or 
decreased  usage." 

Fragrances,  skin  care  and 
hair  preparations  were  seen  to  be 
in  the  doldrums  in  1988-89,  but 
the  situation  is  seen  as  improving. 
The  fragrance  market  is  coming  to 
life  again,  but  the  report  warns 
that  trade  inventories  could 
become  even  tighter  and  sees  the 
42.9  per  cent  increase  in  prices 
over  the  five  years  since  1984-85 
as  a  restraining  factor. 

Bath  preparations  with  a  real 
growth  of  nearly  a  third  over  five 
years  are  the  best  performers, 
with  small  talc/dusting  powders 
being  the  worst.  Bath  oils,  creams 
and  essences  representing  the 
prestige  segment  of  the  market 
rose  by  nearly  13  per  cent  in  real 
terms  in  1989.  Much  better  than 
the  budget  segment  of  bath 
preparations  which  only  increased 
marginally. 

In  the  review  of  make-up  the 
Silver  Book  comments  that  in  real 


terms,  sales  are  still  15  per  cent 
below  those  of  1975.  The  best 
performer  is  eye  make-up  with 
real  growth  of  50  per  cent, 
followed  by  face  make-up  at  only 
11  per  cent  and  lipsticks  at  just  1 
per  cent.  Trade  demand  for  make- 
up, at  manufacturers  selling  price 
(msp),  was  some  £128m  in  1989. 
Price  increases  of  6.6  per  cent 
higher  than  the  growth  resulted  in 
a  fall  in  demand  by  1 .4  per  cent  — 
the  first  since  1986. 

Skin  care  sales,  at  constant 
prices,  were  only  1  per  cent  above 
those  of  1985  and  in  real  terms  fell 
back  by  a  fifth.  Astrigents  were 
the  only  segment  seen  as 
achieving  higher  sales  at  2  per 
cent  more  than  1985. 

Sales  of  cleansers, 
moisturisers  and  skin  foods 
dropped  by  4  per  cent  in  a  year 
when  the  prices  rose  by  4.6  per 
cent  and  thus  in  real  terms  were 
nearly  9  per  cent  down.  Other 
face  preparations  such  as  eye  and 
throat  creams,  products  for 
problem  skins  etc  showed  a 
similar  down-turn. 

An  advertising  spend  of  £31m 
on  the  £101  m  facial  skin  treatment 
market  at  msp,  resulted  in  a 
decline  in  real  terms  of  8  per  cent 
during  1989.  Similarly  a  122  per 
cent  increase  to  nearly  £lm  on 
advertising  hand  creams  lead  to  a 
marginal  decline  in  real  sales. 

Sun  and  other  preparations 
account  for  15  per  cent  of  all  skin 
care  sales,  says  the  report,  worth 
nearly  £23. 5m,  at  msp,  in  the  12 
months  ending  June  1989.  Sales  in 
real  terms  were  5.5  per  cent 
down,  but  the  Spring  sell-in  had 
shown  a  good  increase. 
Advertising  was  down  17.5  per 
cent  at  £2. 4m. 

Men's  products  are  said  to 
have  shown  steady  growth  since 
1986  with  sales  rising  by  8.4  per 
cent  in  1989  —  measured  at 
constant  prices.  This  good 
performance  was  entirely  due  to 


ALPHOSYL 

SHAMPOO 


For  all  scaly 
scalp  conditions 

J  A  lightly  fra^ranced  formula 
with  the  strength  of  coal  tar. 
/I)  ocs  not  stain  the  skin, 
clothes  or  hath. 
J  Leaves  the  hair  shiny  and 
easy  to  manage. 

ALPHOSYL 

SHAMPOO 

The  effective  scalp  treatment  in  a  cosmetic  shampoo. 


Pictured  above,  Chris  Huffer  of  Crookes  Healthcare  (left)  presents  Peter 
Ratchford  of  Ratchford  Chemist,  Stoke-on-Trent  and  his  business 
partner  Anne  Bruzac  with  the  winning  prize  in  the  Optrex  "seven 
wonders  of  the  world ' '  competition .  They  chose  the  Great  Barrier  Reef  as 
their  choice  holiday  location  for  this  year 


the  deodorant/antiperspirants  and 
men's  sundries.  The  men's  share 
of  the  total  cosmetic  market 
accounted  for  6.9  per  cent  in 
1989,  having  risen  steadily  from  6 
per  cent  in  1985. 

Sales  of  hair  preparations  have 
remained  very  flat  and  The  Silver 
Book  attributes  this  to  the  very 
large  increases  in  volume  which 
occurred  from  1983  to  1986.  The 
best  sales  increase  in  real  terms 
was  the  conditioner  segment  with 
shampoos  and  setting  lotions 
showing  some  real  growth. 
Demand  for  colourants,  toners 
and  bleaches  declined  and 
permanent  waves  fell  back  by  15 
per  cent. 

Toothpastes,  powders  and 
gels  sales  increased  by  51  per  cent 
at  constant  prices  over  the  last 
five  years  with  actual  demand 
increasing  by  a  fifth.  The  nearly 
£92m  market,  at  msp,  was 
supported  by  £15m  advertising 
spend.  Sales  of  denture  products 
are  seen  to  decline  as  the  skills  of 
dentistry  improve.  Demand  over 
the  last  five  years  in  real  terms  is 
said  to  have  declined  by  14  per 
cent. 

Deodorants  and 
antiperspirants  showed  the 
fastest  growth  of  any  other 
cosmetic  or  toiletry  category  at  a 
60  per  cent  increase  at  current 
prices  over  five  years. 
Advertising  at  £llm  was  a  third 
higher  in  1989  than  in  the  previous 
year. 

The  small  £6m  market  of 
depilatories  also  showed  real 
growth  only  bettered  by  the 
deodorant/antiperspirants,  again 
with  a  significantly  higher 
advertising  spend. 

The  Silver  Book  concludes  that 
whilst  sales  to  the  consumer  over- 
the-counter  are  the  ultimate 
arbiter  as  to  the  growth  of  the 
market,  but  that  other  influences 
play  a  very  significant  role  in 
de terming  market  trends.  The 
Silver  Book,  JHA  Associates  Ltd, 
23  Golden  Square,  London  Wl. 


More  wipes 
from  Pearce 

Pearce  Laboratories  are  adding 
two  products  to  their  range  of 
ready-saturated  disinfectant 
wipes  —  the  CQ240  wipe  and  a 
kingsize  Cliniwipe. 

The  CQ240  wipe  contains 
chlorhexidine  in  ethanol  B  solution 
with  added  quaternary  ammonium 
salt.  Pearce,  a  division  of  the 
Thackray  Group,  say  the 
improved  ammonium  quaternary 
compound  maximises  dirt  removal 
and  penetration  of  the 
chlorhexidine.  Large  dispenser 
packs  of  CQ240  (240,  200mm  by 
200mm  £3.75)  bear  a  tamper 
evident  seal  ensuring  a  minimum 
shelf  life  of  at  least  three  years. 

Cliniwipe  kingsize  comes  in  a 
dispenser  pack  containing  160, 
200mm  by  230mm  wipes  (£2.75, 
both  prices  trade).  The  wipes  are 
available  through  Vestric,  say 
Pearce  Laboratories.  Tel:  0532 
320066. 

Allergan  Optical  regret  that  the 
banded  promotion  on  contact  lens 
solutions  referred  to  in  C&D 
December  30  is  not,  at  present, 
available  to  the  pharmaceutical 
trade.  The  information  was 
incorrectly  sent  to  C&D. 


Soft  &  Pure 
on  offer 

Robinsons  Healthcare  have 
launched  a  trade  offer  on  their  Soft 
&  Pure  cotton  wool  range,  which 
will  run  until  the  end  of  February. 

Customers  buying  20  cases 
from  the  range,  will  be  entitled  to 
another  free  says  the  company. 
Robinsons  Healthcare.  Tel:  0246 
220022. 
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Now  there's  a  Mentho 
particularly 


Eucalyptus  Strepsil  for  those 
customer  complaints. 

With  new  Menthol  and  Eucalyptus  Strepsils  you  now  have  a  really  effective  answer  for  a  sore  throat  and  stuffy  nose. 
Their  formula  fights  the  infection  while  releasing  strong  menthol  vapours  to  help  clear  a  blocked  nose.  So  you  can 
now  recommend  a  Strepsil  for  those  customers  with  more  than  a  sore  throat.  Which  should  mean  even  more  people 
asking  you  for  Strepsils  this  year.  Although  maybe  not  in  as  many  words. 


T  SPECIALS 


Adizem  Continus 


A  controlled  release  formulation  of 
diltiazem  is  to  be  launched  by 
Napp  Laboratories  on  January  18. 

Indicated  for  the  management 
of  angina  pectoris,  Adizem 
Continus  contains  120mg 
diltiazem  hydrochloride  in  a 
controlled  release  system.  The 
tablets  (56  £18.60  trade)  are 
white,  film  coated,  capsule  shaped 
and  marked  "120/DL"  on  one 
side.  The  dose  is  one  tablet  twice 
a  day  increased  if  necessary  to 
four  tablets  daily.  Tablets  should 


be  swallowed  whole  and  not 
chewed. 

Adizem  Continus  is  contra- 
indicated  in  elderly  patients  over 
age  65  who  should  be  started  on  a 
60mg  twice  daily  dosage.  Side 
effects  and  other  contra- 
indications are  similar  to  other 
preparations  containing  diltiazem 
(see  Data  Sheet).  The  product 
licence  number  of  this 
Prescription  Only  Medicine  is 
0337/0137.  Napp  Laboratories 
Ltd.  Tel:  0223  424444. 


Sandoz's  Clozaril 
for  schizophrenia 


Sandoz  have  launched  Clozaril, 
containing  the  antipsychotic  agent 
clozapine,  which  differs  from 
conventional  neuroleptics. 

Clozaril,  a  dibenzodiazepine, 
produces  rapid  and  marked 
sedation,  and  exerts  strong 
antipsychotic  effects.  In 
schizophrenic  patients  resistant  to 
other  drug  treatments  Clozaril 
relieves  both  positive  and 
negative  symptoms,  with  about  a 
third  of  patients  showing 
improvement. 

The  drug  is  associated  with  an 
increased  risk  of  blood  dyscrasis 
and  is  restricted  to  patients  who 
are  registered  with  the  Clozaril 
Patient  Monitoring  Service 
(CPMS).  Routine  haematological 
monitoring  is  mandatory  and 
treatment  should  be  started  in 
hospital  patients  with  a  normal 
white  blood  cell  count  and 
differential  blood  count .  Supply  is 
limited  to  hospital  pharmacies 
registered  with  the  CPMS. 
Manufacturer  Sandoz 
Pharmaceuticals,  Frimley 
Business  Park,  Frimley, 
Camberley,  Surrey  GU16  5SG 
Description  Yellow,  flat,  round 
tablets  with  a  bevelled  edge, 
containing  25mg  or  lOOmg 
clozapine.  25mg  tablets  are  coded 
"LO"  and  lOOmg  "ZA"  on  one 
side,  and  both  are  coded 
"Sandoz"  on  the  reverse. 
Uses  Treatment-resistant 
schizophrenic  patients,  who  are 
non-responsive  to,  or  intolerant 
of,  conventional  neuroleptics. 
Dosage    Initially  25-50mg 


Novo  Nordisk  somatropin 


increased  in  daily  increments  of 
25-50mg,  up  to  300mg  daily  within 
seven  to  14  days.  Therapeutic 
dose  range,  200-450mg  daily  in 
divided  doses,  some  may  require 
up  to  900mg  daily.  Maintenance, 
150-300mg  daily.  Therapy  should 
be  stopped  over  one  to  two  weeks 
with  a  gradual  dose  reduction 
Side  effects  Neutropenia  leading 
to  agranulocytosis:  can  prove 
fatal.  Most  commonly 
drowsiness,  hypersalivation, 
tachycardia  and  fatigue  (see  Data 
Sheet) 

Contraindications,  warnings, 
etc.  Do  not  use  in  patients  with  a 
history  of  drug-induced 
neutropenia/ 
agranulocytosis,  or  with 
myeloproliferative  disorders, 
alcoholic  and  toxic  psychoses, 
drug  intoxication,  comatose 
conditions  and  other  forms  of 
severe  central  nervous  system 
depression,  severe  hepatic  or 
renal  disease.  Clozaril  can  cause 
agranulocytosis  and  should  not  be 
used  concurrently  with  drugs 
associated  with  a  substantial 
potential  for  causing 
agranulocytosis.  Patients  should 
be  reminded  to  contact  their 
doctor  immediately  if  any  kind  of 
infection  begins  to  develop  (see 
Data  Sheet) 

Supply  restrictions  POM 
Packs  Containers  of  84  tablets, 
25mg  (£38.50)  and  lOOmg  (£154 
both  prices  trade) 
Product     licences  25mg 
0101/0228;  lOOmg  0101/0229 
Issued  January  1990 


Norditropin  is  a  new  biosynthetic 
growth  hormone  from  Novo 
Nordisk  containing  somatropin 
(epr)  produced  using  a  strain  of  E. 
colt  modified  by  recombinant  DNA 
technology. 

It  has  an  amino  acid  sequence 
that  is  identical  to  pituitary  derived 
human  growth  hormone  and  is 
indicated  for  the  treatment  of 
short  stature  due  to  inadequate 
growth  hormone  secretion. 
Norditropin  is  presented  as  a 
multidose  vial  containing 
somatropin  12  iu  as  a  powder  with 
a  3ml  vial  of  diluent  (£91 . 50  trade) . 
The  preparation  is  intended  for 
subcutaneous  injection  at  a  dose  of 
0.07-0.1  iu/kg  given  six  or  seven 
times  weekly  in  the  evening. 

The  reconstituted  solution 
may  be  stored  for  up  to  seven 
days  at  2-8°C.  The  dry  powder 
has  a  two  year  shelf-life.  Classified 


as  a  POM,  the  product  licences 
are  3132/0046  for  Norditropin  and 
3132/0047  for  the  diluent. 

A  "pen"  form  of  growth 
hormone  injection  similar  in 
principle  to  the  insulin  Novopen  is 
awaiting  licensing  approval,  said 
John  Hughes,  business 
development  director,  at  the 
launch  of  Norditropin  this  week. 

The  major  worry  for  patients 
is  the  administration  of  regular 
injections,  and  pharmacists  have  a 
major  role  to  play  in  advising  on 
reconstituting  and  administering 
injections  Mr  Hughes  told  C&D. 

A  step  by  step  injection  guide 
is  available  from  the  company. 
Additional  support  material 
includes  a  cool  bag  that  parents 
can  use  to  store  vials  and  syringes 
when  travelling,  a  fridge  storage 
box  and  a  growth  wall  chart.  Novo 
Nordisk  Ltd.  Tel:  0342  410373. 


Schering-Plough's  Drogenil 


Drogenil  is  a  non-steroidal  anti- 
androgenic  agent  for  the 
treatment  of  advanced  prostatic 
cancer.  It  works  by  blocking 
androgen  uptake  and  may  inhibit 
nuclear  binding  of  androgens  in 
target  tissues. 

Manufacturer  Schering-Plough 
Ltd,  Mildenhall,  Bury  St 
Edmunds,  Suffolk,  IP28  7AX 
Description  Round  yellow, 
scored  tablet  containing  250mg 
flutamide 

Uses  Treatment  of  advanced 
prostatic  carcinoma  in  which 
testosterone  supression  is 
required.  Drogenil  can  be  used 
with  an  LHRH  agonist 
Dosage  One  tablet  three  times 
daily.  Should  be  started  at  least 
three  days  before  an  LHRH 
agonist  if  used  concomitantly 
Side  effects  Gynaecomastia, 


and/or  breast  tenderness, 
sometimes  accompanied  by 
galactorrhoea.  Reactions 
disappear  on  reducing  dose  or 
stopping  treatment. 
Cardiovascular  side  effects, 
nausea,  vomiting,  diarrhoea, 
increased  appetite,  insomnia  and 
tiredness  may  occur.  Others,  see 
Data  Sheet 

Contraindications,  warnings, 

etc  Sensitivity  to  flutamide. 
Adjustment  of  anticoagulant  dose 
may  be  necessary  when  given 
with  warfarin;   periodic  liver 
function  and  sperm  tests  should 
be  carried  out  in  patients  on  long 
term  treatment  (see  Data  Sheet) 
Supply  restrictions  POM 
Packs  Boxes  of  100  blister- 
packed  tablets  (£107  trade) 
Product  licence  0201/0082 
Issued  January  1990 


BRIEFS 


Xylocaine  0.5  per  cent  with  adrenaline 
1 :200,000  five  by  20ml  ampoules 
(£3.45  trade)  are  now  available 
from,  Astra  Pharmaceuticals  Ltd. 
Tel:  09277  66191. 

Lilly  have  announced  the  following 
price  reductions  for  Keflex.  New 


prices  are:  Pulvules  and  tablets 
250mg  (20  £3.19, 100  £15.27,  500 
£75.04);  500mg  (20  £6.23,  100 
£29.89,  500  £146.94);  suspension 
125mg  in  5ml  (100ml  £1.59)  and 
250mg  in  5ml  (100ml  £3.19,  all 
prices  trade).  Eli Lillv  &  Co  Ltd. 
Tel:  0256  4  7321. 
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RLIC 


So  good 
even  pharmacists 
are  taking  it. 


The  hidden  strengths  of  garlic  have 
been  revered  throughout  the  centuries 
and  today  more  and  more  people  are 
realising  the  importance  of  taking  garlic 
as  part  of  their  daily  diet.  With  increased 
research  into  garlic's  health  maintaining 
properties,  it's  important  you  stock  a  brand 
your  customers  can  trust. 

Shen  uses  only  the  finest  organically 
grown  garlic  from  China.  Combine  this 
with  the  advanced  drying  technique  used 
in  the  production  process  which  keeps  the 
allicin  producing  substances  locked  inside 
and  you  have  one  of  the  most  potent 
garlic  tablets  your  customers  can  buy. 

In  fact  recent  scientific  tests  which 
compared  Shen  garlic  tablets  with 


conventional  garlic  oil  capsules  proved 
overwhelmingly  that  Shen  had  the  greatest 
antimicrobial  activity.  Only  fresh  garlic  was 
more  effective  than  Shen  in  combating 
several  common  micro-organisms.  (Your 
Jackson's  representative  can  give  you 
more  information). 

Add  Shen's  potency  to  extensive 
advertising  in  women's  magazines  and 
health  press,  exceptional  point  of  sale 
material  and  a  very  competitive  price  and 
you'll  see  why  Shen  is  such  a  powerful 
sales  opportunity.  In  fact  it's 
so  good  even  pharmacists 
are  taking  it. 


RJ1 
.111 

GARLIC 


Made  by  Lanes  -  leaders  in  natural  healthcare. 
Distributed  to  the  pharmacy  trade  by  Ernest  Jackson  &  Co.  Ltd.,  Tel.  03632  -  2251 . 


NUROFEN.  AS  RECOMMENDED  BY 
PEOPLE  IN  WHITE  COATS. 


The  first  alternative  painkiller  in  pharmacies  since  the  1950's  -  lbuprofen  -  has  already  brought 
relief  to  millions. 

It  has  proved  to  be  more  effective  than  both  aspirin  and  paracetamol  in  the  treatment  of  mild  to 
moderate  pain.  Compared  to  aspirin,  it  is  gentler  on  the  stomach. 


Unlike  paracetamol  and  codeine  it  helps  reduce  inflammation.  The  pharmacy  profession 
welcomed  lbuprofen  with  open  arms. 

Customers  who  have  tried  it,  swear  by  it.  "^xj" 
Small  wonder  people  in  white  coats  recommend  it. 


Behind  the  best  name 


FLUZONE 


In  view  of  the  current  influenza 
epidemic  and  the  continuing 
demand  for  vaccine  for  immunisation 
of  "at  risk"  patients,  which  cannot  be 
met  from  normal  UK  sources,  The 
Department  of  Health  has  agreed 
to  The  Wellcome  Foundation  Ltd 
making  available  quantities  of 


A    C     C     I     N  E 


FLUZONE  Influenza  Vaccine  supplied 
by  Connaught  Laboratories  Inc  (USA). 

The  Basic  NHS  Prices  are: 
1  Dose  (Pre-filled  syringe)  £5.31 
10  Doses  (Vial)  £47.97 

To  obtain  supplies  contact  your 
wholesaler  in  the  usual  manner. 
The  Wellcome  Foundation  Ltd 
Crewe  Hall,  Crewe 


TJ    P    P    L    I    E  S 


Trade  Mark 


Cheshire  CW1  1UB 
Telephone  0270  583151 


Wellcome 
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TOPICS 


Antibiotic 
duration  defined 


in  acne 


Acne  may  respond  to  antibiotics  only  after 
several  months'  treatment  but  it  is  often 
unclear  during  the  early  stages  whether 
therapy  will  succeed  or  fail  due  to  bacterial 
resistance.  Now,  a  study  by  dermatologists  in 
Leeds  has  defined  the  optimum  length  of  a 
therapeutic  trial  in  acne. 

Five  hundred  patients  with  acne  suitable 
for  antibiotic  treatment  received  topical  5  per 
cent  benzoyl  peroxide  in  combination  with  1  g 
daily  of  erythromycin.  After  six  months,  the 
83  per  cent  whose  symptoms  had  improved  by 
over  50  per  cent  were  randomised  to  continue 
with  this  combination  or  to  stop  the 
erythromycin.  After  a  further  six  months, 
there  was  no  difference  in  symptoms  between 
the  groups  treated  topically  or  with  the 
combination. 

Most  of  the  non-responders  continued 
treatment  with  either  erythromycin  or 
minocycline.  Six  months  later,  64  per  cent  of 
those  who  had  been  treated  with  minocycline 
improved  compared  with  only  57  per  cent  of 
those  who  continued  treatment  with 
erythromycin. 

These  data  show  that  a  six  month  trial  with 
antibiotics  is  adequate.  Improvement  within 
that  time  means  that  further  antibiotic 
treatment  is  unnecessary.  Failure  suggests 
that  the  response  will  eventually  be  greater  if 
the  antibiotic  is  changed. 
British  Journal  of  Dermatology  1989;  121:623-8 


Beclomethasone 
for  ulcers 

Minor  aphthous  ulcers  cause  pain 
disproportionate  to  their  size  and  they  are  not 
easy  to  treat.  Even  though  they  normally 
resolve  spontaneously  within  a  few  days  many 
people  are  driven  to  try  some  form  of 
treatment. 

A  novel  form  of  delivering  a  steroid  to  the 
mouth  has  been  evaluated  in  a  double-blind, 
crossover  study  in  20  people  with  mouth 
ulcers.  Using  a  Beconase  spray,  a  maximum 
of  400mcg  daily  was  applied  to  the  mouth  for 
up  to  four  weeks.  Compared  with  placebo, 
ulcer  frequency  and  pain  severity  were 
significantly  reduced  in  87  per  cent  and  73  per 
cent  of  patients,  respectively.  There  was  no 
evidence  of  oral  candidosis  and  no  other 
adverse  effects  were  reported.  However, 
although  successful  in  the  short  term,  the  oral 
steroid  had  no  effect  on  the  frequency  of  ulcer 
recurrence. 

Scottish  Medical  Journal  1989;  34:531-2 


"Young  children  are  still 
being  given  aspirin 
despite  warnings" 


Children  still 
taking  aspirin 

Many  young  children  are  still  being  given 
aspirin  by  their  parents  despite  warnings  of 
the  risk  of  Keye's  syndrome. 

Dentists  in  Sheffield  surveyed  361  children 
under  12  years  old  and  their  parents  to 
discover  which  analgesics  were  being  used  for 
dental  pain.  Three-quarters  of  parents 
reported  a  preference  for  paracetamol  but 
most  of  the  remainder  said  they  used  aspirin. 
Of  the  seven  children  surveyed  who  had 
actually  been  given  aspirin,  no  medical  or 
dental  advice  and  presumably  no 
pharmaceutical  advice  either  —  had  been 
sought  by  the  parents. 
X  In  most  cases,  they  were  using  old 

formulations  since  withdrawn.  But  one 
^  mother,  having  read  the  warning  label, 
believed  that  aspirin  was  safe  provided  that  a 
lower  dose  was  given.  The  campaign  to 
restrict  aspirin  to  the  over-12s  appears  to 
have  failed  to  reach  a  significant  minority  of 
parents. 

British  Dental  Join  W1989;  167:  345-6 


Parkinson's  disease  and  free  radicals 


The  American  DATATOP  study  recently 
reported  its  interim  findings  that  selegiline 
slows  the  progression  of  Parkinson's  disease. 
The  study  is  testing  the  hypothesis  that  this 
common  disease  is  due  to  the  effects  of 
oxidative  free  radicals  on  the  nigrostriatum. 
Selegiline  may  prevent  free  radical  generation 
by  inhibiting  the  oxidative  enzyme  monoamine 
oxidase  B.  The  effects  of  vitamin  E,  a  free 
radical  scavenger  are  also  under  investigation. 

Free  radicals  probably  contribute  to  the 
pathology  of  many  chronic  diseases  although 
they  may  not  be  fundamental  to  disease 
progression.  Now,  a  mechanism  for 
selegiline's  putative  protective  role  has  been 
demonstrated  in  a  study  in  mice. 

Dopamine  turnover  is  increased  in 
Parkinson's  disease.  The  catabolism  of 


dopamine  by  monoamine  oxidase  generates 
hydrogen  peroxide,  which  is  detoxified  by  the 
enzyme  glutathione  peroxidase.  Accumulation 
of  either  the  enzyme  or  its  peroxide  substrate 
may  increase  local  cell  damage  and  death. 

Selegiline  has  no  effect  on  normal  levels  of 
the  enzyme.  In  the  mouse,  however, 
pretreatment  with  selegiline  largely  prevents 
the  increase  in  glutathione  peroxidase  which 
occurs  when  dopamine  turnover  is  increased 
by  administration  of  haloperidol.  If  these 
observations  are  applicable  to  Parkinson's 
disease,  selegiline  may  exert  a  protective 
effect  against  the  toxic  effects  of  increased 
dopamine  catabolism,  whether  the  dopamine 
is  endogenous  or  administered  as  levodopa. 
New  England  Journal  oj  Medicine  1989; 
321:1364-71;  Neurologx  1989;  26:689-90 


Analgesia  in  terminal  care 


Most  patients  with  advanced  cancer  receive 
chrome  treatment  with  narcotic  analgesics. 
These  agents  are  known  to  cause  cognitive 
impairment  in  single  doses  but  their  chronic 
effects  have  been  neglected. 

Pre-  and  post-dose  cognitive  function  was 
assessed  by  psychomotor  tests  in  40  patients 
treated  with  bolus  doses  of  parenteral  narcotic 
analgesics.  In  half,  the  dose  had  been  constant 
for  at  least  one  week.  In  the  remainder,  the 
dose  had  been  increased  within  the  previous 
three  days.  Predictably,  the  narcotic  acutely 
caused  drowsiness  and  nausea  and  this  was 
reflected  in  impaired  performances  in 


psychomotor  tests.  However,  these  effects 
were  greater  in  patients  for  whom  the  dose 
had  recently  been  increased. 

Analgesia  in  terminal  care  is  intended  to 
provide   pain   control    without  undue 
impairment  of  quality  of  life.  This  study  shows 
that  patients  receiving  four-hourly  analgesia  in 
bolus  doses  are  likely  to  experience  frequent  j 
episodes  of  sedation.  Tolerance  to  this  effect 
appears  to  develop  within  a  week.  Alternative  ! 
methods  of  administration,  including  oral  sl<  ■•.•<•- 
release  formulations  and  continuous  infi 
may  therefore  be  preferred. 
Pain  1989;  39:  13-16 
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TOPICS  IN  TREATMENT 


Fish  oils  and  diabetes 


The  beneficial  effects  of  fish  oils  are  now 
undisputed.  In  adequate  doses,  fish  oil 
reduces  serum  triglyceride  concentrations, 
increases  high  density  lipoproteins  and 
probably  reduces  the  incidence  of 
cardiovascular  disease.  But  there  is  concern 
that  these  benefits  cannot  be  achieved  in 
diabetics  —  a  large  group  of  people  with  lipid 
disorders. 

Non-insulin  dependent  diabetes  mellitus 
(NIDDM)  is  associated  with 
hyperlipoproteinaemia,  atherosclerosis  and 
increased  platelet  aggregation.  Trials 
involving  fish  oil  given  to  patients  with  diabetes 
have  so  far  produced  equivocal  results  and  one 
of  the  most  recent  suggests  that  its  effects 
may  even  be  detrimental. 

Ten  subjects  received  lOg  daily  of  fish  oil 
or  safflower  oil,  an  inert  placebo,  for  three 


Doubt  over  garlic 

Garlic,  a  member  of  the  genus  Allium  claimed 
to  have  significant  therapeutic  activity.  It  has 
been  used  as  an  antiseptic,  to  lower  blood 
pressure  and  blood  lipids,  to  inhibit  platelet 
aggregation  and  to  promote  fibrinolysis.  It  has 
also  been  claimed  to  cause  tumour  regression 
and  to  lower  blood  sugar. 

Garlic's  odour  is  due  to  sulphur-containing 
parts  of  volatile  oils,  notably  alliin  which  is 
converted  to  allicin  when  a  garlic  clove  is 
crushed.  Some  commercial  methods  of 
preparation  which  involve  excessive  heating 
are  said  to  destroy  allicin  and  with  it  both  the 
odour  and  the  therapeutic  properties  of  garlic. 

There  is  a  large  body  of  research  into  the 
therapeutic  effects  of  garlic  but  much  of  it, 
according  to  a  recent  review,  is  seriously 


The  availability  of  non-sedating  antihistamines 
has  renewed  interest  in  their  use  in  the 
prophylaxis  of  hay  fever.  Antihistamines  are, 
however,  poorly  effective  in  controlling  nasal 
congestion,  which  is  why  older  antihistamines 
have  been  combined  with  sympathomimetic 
decongestants  such  as  pseudeophedrine.  The 
results  of  a  double-blind  Finnish  trial  have  now 
brought  closer  the  possibility  of  a  similar 
combination  with  terfenadine. 

Sixty-six  people  with  birch  pollen  allergy 
received  terfenadine  60mg  twice  daily  alone  or 
in  combination  with  50mg  of  slow-release 
phenylpropanolamine.  Diary  records  over  17 
days  showed  that  both  treatments  were 
effective  but  the  improvement  in  itching, 
sneezing  and  nasal  symptoms  was  greater  and 
more  rapid  with  the  combination  of  drugs.  Eye 
symptoms  decreased  significantly  only  during 
treatment  with  terfenadine  plus 
phenylpropanolamine  even  though  there  was 
no  difference  between  the  groups  in  the  use  of 
cromoglycate  eyedrops.  Although  rhinoscopy 
showed  no  difference  in  nasal  congestion, 
nasal  expiratory  flow  rates  worsened 
significantly  only  after  treatment  with 
terfenadine  alone. 

No  adverse  effects  were  reported  with 


weeks  in  a  double-blind  crossover  study  which 
included  a  three-week  washout  period.  In  each 
case,  the  dose  of  oral  hypoglyeaemic  agents 
and  a  standard  diet  was  maintained  at  a 
constant  level.  The  fish  oil  had  no  beneficial 
effect  overall  on  blood  levels  of  triglycerides, 
although  a  reduction  was  achieved  in  a 
subgroup  of  patients  with  markedly  elevated 
levels.  However,  there  were  no  effects  on 
plasma  lipids  and  glycaemic  control  was 
adversely  affected  by  the  extra  energy  value 
of  the  oil  supplement. 

The  adverse  metabolic  effects  of  diabetes 
can  be  reversed  by  optimising  control  of  blood 
sugar.  Fish  oil  supplementation  probably 
offers  little  to  most  diabetics  although  a 
subgroup  with  marked  hypertriglyceridaemia 
may  benefit. 

Diabetes  1989;  38:  1314-9 


flawed.  A  reduction  in  serum  cholesterol  has 
been  confirmed  in  five  or  six  controlled  trials 
which  evaulated  the  hypolipidaemic  action  of 
fresh  garlic  —  but  only  at  doses  equivalent  to 
between  seven  and  28  cloves  daily.  Of  only 
seven  controlled  trials  of  commercial  garlic 
preparations,  two  reported  an  increase  in 
fibrinolytic  activity,  two  demonstrated  a 
hypolipidaemic  effect  and  three  failed  to  show 
any  clear  effects.  No  adverse  effects,  other 
than  a  bad  smell,  were  reported. 

The  scientific  case  for  garlic  remains 
unproven.  It  undoubtedly  possesses  some 
potentially  beneficial  properties  but  these 
appear  to  achieve  only  minor  changes  in 
practice.  It  certainly  has  not  been 
demonstrated  that  garlic  favourably  influences 
morbidity  or  mortality. 

Bntisli  Journal  of  Clinical  Pharmacology  1989;  28: 
535-544 


either  treatment.  The  effects  on  nasal 
symptoms  were,  however,  shortlived.  Both 
groups  reported  a  deterioration  of  symptoms 
after  a  week's  treatment. 
Cluneal  and  Experimental  Allergy  1989;  19:  603-8 


Topics  in  Treatment  is  a  regular  series  written 
by  drug  information  specialist  Steve  Chaplin 
MPS,  looking  at  current  developments  in 
medicine. 


Benzodiazepine 
usage 

Awareness  of  the  risk  of  dependence  on 
benzodiazepines  was  first  widely 
acknowledged  in  1984 .  A  survey  conducted  at 
the  end  of  1985,  and  only  recently  published, 
shows  that  consumption  of  benzodiazepines 
had  fallen  by  20  per  cent  compared  with  1981 
levels. 

One  in  13  of  4,000  people  questioned  by 
Gallup  reported  taking  a  benzodiazepine 
during  the  previous  year  and  half  were  current 
users.  Twice  as  many  women  as  men,  and 
three  times  as  many  elderly  as  young  people, 
took  anxiolytics  or  hypnotics.  Nine  per  cent  of 
those  asked  did  not  know  the  reason  for  their 
medication.  Older  people  tended  to  take  more 
hypnotics  whereas  younger  people  reported 
using  more  anxiolytics.  Sixteen  per  cent  said 
they  kept  benzodiazepines  at  home  for  future 
use. 

Fifteen  per  cent  of  regular  users  were 
taking  benzodiazepines  because  they  had 
difficulty  in  stopping  treatment.  Withdrawal 
symptoms  were  more  common  with  age  and 
as  the  duration  of  use  increased.  A  quarter  of 
patients  taking  benzodiazepines  for  over  12 
months  and  20  per  cent  of  people  aged  over  45 
years  reported  withdrawal  symptoms. 

If  these  data  are  representative  of  the 
country  as  a  whole  and  if  dependence  is 
defined  as  difficulty  in  withdrawing  from 
treatment,  the  authors  of  the  study  calculated 
that  1.1  per  cent  of  the  population  may  have 
been  dependent  on  benzodiazepines.  Some  of 
this  usage  will  have  been  appropriate 
treatment  for  chronic  symptoms  but  much  will 
have  been  unnecessary. 

This  survey  should  now  be  repeated  to 
evaluate  the  impact  of  recent  changes  in 
benzodiazepine  prescribing. 
British  Journal  of  Psychiatry  1989;  155:  836-841 

NSAIDs  and  BP 
control 

Non-steroidal  anti-inflammatory  drugs  may 
cause  water  retention  and  impair  the  control 
of  blood  pressure  in  people  with  hypertension. 
This  group  of  drugs  —  especially  OTC 
ibuprofen  —  is  now  widely  used  in  short 
courses  for  minor  musculoskeletal  injuries  and 
pain.  Could  this  adversely  affect  blood 
pressure  control  in  hypertension? 

Twelve  black  women  whose  hypertension 
was  controlled  with  hydrochlorothiazide 
received  high-dose  ibuprofen  (3,200mg  daily) 
or  placebo  in  a  double-blind ,  crossover  study. 
Compliance,  as  assessed  by  tablet  counts,  was 
complete.  There  was  a  trend  toward  weight 
gain  while  taking  ibuprofen  but  mean  24  hour 
blood  pressure  was  unchanged  overall. 
Diastolic  blood  pressure  increased  in  four 
subjects  —  by  more  than  lOmmHg  in  one  case 
—  and  decreased  in  eight. 

Other  studies  have  demonstrated  that 
three  or  four  weeks '  treatment  with  ibuprofen 
increases  blood  pressure  in  hypertensive 
subjects.  A  short,  high  dose  regime  appears 
to  be  well  tolerated  by  most,  but  not  all, 
people. 

Clinical  Pharmacology  and  Therapeutics 
1989;46:440-4 


Antihistamine  better 
with  decongestant 
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WHAT  DO  YOU  LOOK  FOR  IN 

A  SUCCESSFUL  D&P  PARTNERSHi 


7  want  fast,  reliable  processing  from 
a  local  laboratory." 


"I  want  imaginative  promotions  and 
eye-catching  Point  of  Sale  to  attract 
more  customers." 


7  want  a  full  range  of  top  quality  films." 


"I  want  a  choice  of  complementary  photo 
products  for  extra  sales  and  profit." 


It's  yours,  partner. 


It's  yours,  partner. 


It's  yours,  partner. 


It's  yours,  partner. 


JOIN  THE  WINNING  D&P 
PARTNERSHIP  TODAY 


NAME 


To  find  out  more  about  the  Winning  Partnership,  fill 
out  the  coupon  and  post  to  Caroline  Reidat: 


COMPANY 


ADDRESS 


POSITION 


POSTCODE 


TEL: 


Join  forces  with 
ColourCare  and  you 
become  an  equal  partner 
in  the  most  successful 
and  dynamic  D&P 
organisation  in  the 
country. 

You're  bound  to 
benefit. 

Find  out  how  much  by 
returning  the  coupon  or 
calling  Caroline  Reid  on 
Salisbury  (0722)  412202. 


J 


COLOURCARE INTERNA  : 
The  UK's  leacimg  photoproci 

Riverside  House 

Avon  Approach,  Salisbury 

Wiltshire  SP1  3SJ 


How  NPA 
Services  try 
to  offer  equal 
prices  to  all 

Your  Northern  Ireland 
correspondent(Cc&Z),  January  6, 
p7)  puts  his  finger  on  a  perennial 
problem:  the  cost  of  shipping  large 
items  of  equipment  across  the 
water. 

We  at  National  Pharmaceutical 
Association  Services  do  try  our 
hardest  to  avoid  price  distinctions 
between  members;  we  are 
successful  most  of  the  time. 
Unfortunately,  Northern  Ireland, 
the  Channel  Islands,  the  Isle  of 
Man,  the  Orkneys  and  even  the 
Isle  of  Wight  are  all  places  where 
some  carriers  apply  surcharges. 

Fortunately,  by  using  Royal 
Mail  services  wherever  we  can 
and  by  using  suppliers  who  do  not 
differentiate  in  their  carriage 
charges, nearly  95  per  cent  of  our 
300-item  inventory  is  available  at 
a  common  price  throughout  the 
whole  of  our  membership. 
Regrettably,  there  are  one  or  two 
exceptions  including  "awkward" 
items  such  as  illuminated  external 
signs,  convex  mirrors  and  the 


dehumidifier  about  which  your 
correspondent  justifiably 
complains.  However,  we  are 
talking  about  a  very  few  items; 
even  refrigerators,  cash  registers 
and  dispensing  balances  all  go  to 
Northern  Ireland  without 
surcharge. 

As  for  your  correspondent's 
specific  points,  I  am  already  in 
touch  with  our  one-time  supplier 
(who  is  still  centred  in  Hampshire) 
about  servicing  his  dehumidifier. 

He  is  wrong  about  the  labels. 
There  are  no  surcharges  on  NPA 
labels:  they  all  go  by  post.  The 
"glossy  ad  he  replied  to  was 
from  a  firm  which  is  not  NPA 
recommended,  but  does  — 
confusingly  —  have  a  name  similar 
to  one  which  is. 

The  NPA  label  supplier  does 
not  penalise  Northern  Ireland 
members;  on  the  contrary,  he 
gives  NPA  members  a  special 
discount. 

I  am  glad  to  reassure  all  our 
members,  wherever  they  are, 
that  differential  carriage  charges 
on  NPA  items  are  rare.  In  the 
exceptional  instance  where  there 
is  a  carrier's  surcharge,  our 
literature  makes  this  clear.  Last 
year,  members  on  average  each 
benefited  by  an  estimated  £65  in 
discounts  by  participating  in  our 
"special  bargain  prices". 

J  ft..  Coulding 

Business  services  manager,  NPA 


Part-time 
pharmacy 

Royal  Pharmaceutical  Society 
Council  member  Nick  Wood 
considers  his  part-time  service  to 
Ingrave  to  be  adequate  and 
suitable.  The  reason  given  for  it 
not  being  full-time  is  that,  despite 
the  Essential  Small  Pharmacy 
Scheme  subsidy,  "it  is  still  not 
economic".  One  wonders 
whether  service  to  the  patient 
means  very  much. 

Dispensing  doctors  provide  a 
24-hour,  365-day  service  in 
dispensing,  as  well  as  in  general 
medical  services.  It  would, 
therefore,  seem  logical  to  allow 
the  doctor  to  dispense,  without 
further  NHS/ESPS  subsidy, 
rather  than  waste  such  monies  on 
an  uneconomic  part-time  service. 

The  benefits  to  the  patient  are 
obvious:  prescriptions  would  be 
dispensed  where  they  originate  on 
a  full-time  basis  without  the  need 
to  chase  around  finding  which 
chemist  is  open  out-of-hours 
(albeit  only  for  a  short  time). 

But,  then,  by  dispensing 
doctor  standards  aren't  all  retail 
pharmacies  "part-time"? 

David  Roberts 

Chairman,  Dispensing  Doctors' 
Association 


The  natural  remedies  market  is  growing  fast  and  demand 
foe*  Oibas  Oil  and  Pastilles  is  growing  fastest  of  all. 

fttore  and  more  people  are  turning  to  the  brand  leader  Olbas 

for  rapid  relief  from  catarrh,  nasal  congestion  and  sinus  trouble. 

And  more  and  more  people  are  going  to  see  and  hear  our 

striking  advertising  campaign  in  magazines,  national  press 

and  radio. 

And  the  more  you  stock,  display  and  recommend  Olbas 

Oil  smm!  Pastilles  the  more  your  sales  will  grow.  Naturally. 


EXTRA  STRONG 
AND  PENETRATING 

« . 


Clears  the  heac' 
soothes  the  \v 


e  by 


Leaders    in    natural    health  care 
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for  the  p"c?  ^  ne  films. 
inflatable- 


Agfa  Film 
plus  Superfu 


 (i 


5 

I* 


APPOINTED  AGFA  DISTRIBUTOR  TO  THE  CHEMIST 
C(30ntSTCaH         Countercall  Limited,  Church  Road,  Perry  Barr,  Birmingham  B42  2LD. 

Tel:  021-356  0478.  Fax:  021-356  2155.  Telex:  335  986. 


USINESS  IN  FOCUS 


An  ideal  pharmacy  in 
need  of  a  tonic 


♦3 


SPECS  till  G.S.L 


o 


RAIR                 HAIR  CARE 
SUNDRY 

HAIRCARE  COLOURS 

BABY                             BABY  A 
SUNDRY                         TOILETRIES  ^ 

BABY  CARE/ALL-IN-ONES  W/ 

CURRENT  LAV  OUT 
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John  Kerry  visits  a  pharmacy  near  a  city  in  an  enviable  position  close  to  a  main  surgery  serving  6,000 
people  on  a  new  town  community  estate  Nevertheless  the  business  is  not  realising  its  full  potential  so  he 

suggests  some  improvements  that  can  be  made 


Mr  A's  pharmacy  is  in  an  almost  ideal 
situation,  it  is  the  nearest  shop  to  the  main 
surgery,  serving  the  6,000  residents  of  a  city, 
a  new  town  community  estate  established  in 
the  early  1 970 '  s  to  the  east .  The  precinct  of  20 
shops  is  centrally  located  and  is  the  focal  point 
of  the  estate  having  the  library,  community 
care  centre  and  sports  facilities  on  the  same 
site. 

Nothing  is  perfect  though,  and  Mr  A's 
pharmacy  has  shared  prescription  trade  from 
the  new  town  and  a  nearby  community  of 
1 1 ,000  people  with  a  dispensary  in  the  health 
centre.  Mr  A's  pharmacy  with  3,000  items  per 
month  does  a  little  better  than  the  competition 
and  the  only  significant  drop  in  NHS  takings 
was  caused  by  Mr  A,  when  he  opened  up  a 
new  retail  pharmacy  in  a  nearby  town  in  1981 , 
resulting  in  a  20  per  cent  fall  in  items 
dispensed. 

Prescription  turnover  has  always  been  just 
ahead  of  counter.  In  the  year  ending 
December  1988,  51.2  per  cent  of  income 
(£179,356)  was  NHS,  while  in  the  previous 


year  it  was  51.6  per  cent  (£168,732).  Last 
year  was  a  good  one  and  scripts  are  4  per  cent 
up,  due  largely  to  the  installation  of  a  patient 
record  programme .  "The  patients  are  totally 
unconcerned  about  the  system, ' '  says  Mr  A 
"but  they  think  the  record  cards  are 
wonderful". 

Counter  turnover,  £170,600  in  1988,  did 
not  increase  in  1989  and  this  is  the  area  of  the 
shop  which  has  much  scope  for  expansion  and 
requires  a  great  deal  of  attention. 

In  14  years,  one  million  customers  have 
shopped  in  this  pharmacy  and  they  have  left 
their  mark.  Discoloured,  even  grubby  decor, 
chipped  and  worn  fittings,  which  are  very 
dated  in  both  colour  and  style  in  a  shop  well 
overdue  for  a  facelift. 

The  gondolas  with  stock  on  the  top  often 
stand  well  over  six  feet  high  and  are  badly  laid 
out  creating  cul-de-sacs,  restricting  free 
customer  flow. 

Merchandising  and  shop  layout  have 
largely  been  abandoned.  Similar  stock  ranges 
such  as  toothbrushes  and  shaving  items  can  be 


found  in  three  separate  locations; 
departments  are  separated  and  customers  will 
be  confused  when  they  discover  hosiery  with 
babycare  and  sanpro  next  to  men's  toiletries. 

There  are  empty  spaces  on  shelves,  no 
shelf  edge  pricing  or  any  signs  of  promotions 
even  though  much  of  the  price-sensitive  stock 
is  competitive. 

It  is  not  a  bad  retail  business,  but  it  could 
and  should  do  a  whole  lot  better  bearing  in 
mind  its  unopposed  situation,  surrounded  by 
several  thousand  households. 

Successful  specialist  areas  include  a 
photographic  section,  with  mini-lab  and 
portrait  business  and  also  a  good  trade  in 
homoeopathic  remedies. 

A  well  known  supermarket  buses  the  new 
town  residents  to  its  brightly  lit  superstore 
three  or  four  miles  away,  many  times  a  day. 
Without  doubt  this  free  service  has  attracted 
custom  away  from  the  precinct  and  much  of 
Mr  A's  toiletry  and  baby  business  has  been 
lost. 

The  weekly  sales  per  sq  ft  from  1,300  sq 
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ft  of  shop  floor  space  is  particularly  low  at 
£2.50.  Fortunately  the  annual  rent  at  £3.46 
per  sq  ft  is  also  remarkably  low  and  it  is  worth 
noting  that  the  ground  floor  dispensary  and 
store  provide  a  further  700  sq  ft,  with  2,000  sq 
ft  of  office  and  store  space  on  the  floor  above. 

Recommendations 

Mr  A  and  his  family  admit  it  is  time  the  business 
was  given  a  tonic.  They  are  quite  right.  And  the 
following  recommendations  are  suggested: 
Fitments  &  Decor 

A  complete  refit  would  be  the  simple  answer. 
This  would  cost  at  least  £30,000  and  because 
the  metalwork  is  perfectly  sound, 
refurbishment  is  a  less  expensive  option. 

1  Re-spray  all  metal  bases,  uprights  and  shelf 
brackets  with  enamel. 

2  All  woodwork,  ie  gondola  ends,  kickboards 
and  canopies,  should  be  ditched  and  replaced. 

3  Replace  Shelves  or  have  them  re-covered  in 
Melamine. 

4  Clean  shelf  edge  ticket  profile  and  insert  new 
plastic  edge  strip. 

5  The  acoustic  tiled  ceiling  is  sound  and  needs 
only  to  be  cleaned  —  not  painted.  NB  a 
specialist  contractor  for  ceiling  cleaning  should 
be  employed.  The  work  can  be  completed  in  a 
few  hours  one  evening,  without  moving  stock. 

6  Re-paint  walls. 

7  A  new  floor  covering  is  required. 

8  The  medicines  counter  is  beautifully  made 
monster.  If  it  has  to  stay,  then  it  should  be  re- 
covered in  Melamine. 

9  One  long  length  of  gondolas  appears  to  be 
constructed  in  solid  oak,  with  turned  supports. 
Very  nice,  but  they  will  have  to  go  —  Grace 
Brothers  could  probably  use  them. 

There  is  plenty  of  colour  schemes  which 


will  work:  try  either  clinical  green  &  white, 
modern  plum  &  grey  or  the  old  favourite 
chocolate  &  cream. 
Layout 

10  Relegate  the  mini-lab  to  the  ground  floor 
stockroom.  The  only  advantage  of  a  window 
location  is  attracting  passing  trade  and  that  is 
irrelevant  in  this  situation. 

11  Unblock  all  cul-de-sacs. 

12  Reduce  height  of  stock  on  gondolas  to  5ft. 

13  Lay  out  shop  in  departments  —  see  diagram. 

14  Build  patient  counselling  area. 

15  Remove  dump  bins  and  stands  from  aisles. 
Merchandising 

16  Use  shelf-edge  price  tickets  and  barkers  for 
promotions. 

17  Have  special  "Prices  cut"  barker  cards 
printed  for  price  promotions. 

18  Employ  suspended  signs  to  identify 
departments. 

19  Merchandise  stock  in  vertical  sections,  not 
horizontally. 

20  Keep  all  related  stock  in  appropriate 
departments,  not  where  it  fits.  This  includes 
manufacturers'  stands. 

21  Replenish  shop  merchandise  frequently  to 
avoid  empty  spaces. 

Stock  ranges/services 

22  Own  label  babycare,  costume  jewellery  and 
gifts  lines  are  worth  considering. 

23  The  rooms  upstairs  could  be  used  for 
chiropody,  eye  testing,  a  solarium, 
skincare/facials  or  even  a  complementary 
medicine  practice. 

24  The  current  ground  floor  stockroom  could 
be  taken  over  and  used  for  photographic/small 
electricals,  or  as  a  beauty/skin  care  section  or 
a  card  and  gift  department. 

Promotion 

25  The  situation  is  perfect  for  regular  door  to 


door  leaflet  promotions  of  cut  price  goods,  new 
stock  ranges  and  health  care  services. 

Pharmacy  type:  Independent  -  limited  company 


Size  &  situation 

1    'Mil)  en  ft  \!<^\i; 

i  ,,)Uo  sq  ii.  i\ew 

town  nrfnnrt 

LUWil  [71  t.  V,  11  1L  L 

Type  of  business: 

Modern  corner  shop, 

1 5  years  old 

Competition: 

One  health  centre 

pharmacy 

Net  sales  to 

uecemoei  irvoo. 

Products: 

Conventional  chemist 

lines  and  mini-lab, 

ntw  it  ocfranhir 

department 

Gross/net  profit 

(overall) 

27.7%/0.08% 

GP  counter: 

Not  known 

Total  sales/sq  ft: 

£5.18  per  week 

Shop  sales/sq  ft: 

£2.52  per  week 

Stock  turn 

(total  incl.  MIS): 

4.1 

Purchases: 

V261.109 

Net  expenses: 

£7i>,772 

£4,549 

Heat  &  lights: 

£1,234 

Maintenance: 

£879 

Total  salaries: 

£22,616 

Directors'  salaries: 

£32,252 

Loans  (interest): 

£7,984 

Accountancy,  etc: 

£1,227 

THE  UNIQUE 
TWO-WAY 
SHOPFITTING 
REMEDY. 


MYERS 


i^To:  BFN  Showrax,  Lower  Road,  Grovesend,  Kent  DAI  1  9BE 
u        Please  tell  me  more  about  the  BFN  Showrax  remedy. 

I  NAME  

|    NAME  OF  PHARMACY  

|  ADDRESS   


BFN  SHOWRAX  experts  in  pharmacy 
shoplifting  for  many  years,  is  the  company 
best  able  to  service  both  your  retail  sales 
area  and  the  all  important  dispensary.  This  is 
because  only  BFN  can  provide  the  unique 
combination  of  SHOWRAX  modular 
shelving  systems,  together  with  the 
acclaimed  Myers  dispensary  system.  Our 
highly  trained  consultants  are  specialists  in 
the  pharmacy  sector  and  will,  you'll  find, 
completely  understand  the  total  needs  of 
your  business. 

SHOWRAX  systems  are  specially  designed 
to  give  you  the  optimum  balance  between 
looks  and  function  and  are  dedicated  to 
maximising  your  retail  profit.  The  Myers 
system  combines  high  quality  natural 
materials  with  space-efficient  storage 
features  and  a  flexible  ability  to  meet  all 
modern  dispensary  needs. 
For  a  no  obligations  diagnosis,  call  free  on 
the  SHOWRAX  LINK  LINE,  use  this 
publication's  readers  reply  service  or  fill  in 
the  coupon. 

FREE  LINKLINE  0800  5251 04 

BFN  Storefitters  Limited 
Lower  Road,  Gravesend,  Kent  DAI  1  9BE 

 1 
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MARKETING 


OTC  medicines  top  ten 

With  the  cold  and  flu  season  now  well  and  truly  underway,  it  is  important  to  recognise  which  brands  your 
customers  are  demanding.  Nielsen  Consumer  Data  give  the  top  selling  brands  in  six  major  OTC  medicine 

categories. 


COLD  REMEDIES 

Market  size  £42  million  +21  per  cent 

1.  Lemsip 

2.  Beechams  Hot  lemon/blackcurrant/honey  &  lemon 

3.  Beechams  Day/Night  Nurse 

4.  Beechams  Powders 

5.  Beechams  Powders  tablets/capsules 

6.  Boots  Cold  Relief 

7.  Day  &  Night  (Warner  Lambert) 

8.  Vicks  Medinite 

9.  Vicks  Coldcare 
10.  Junior  Lemsip 


DECONGESTANTS,  NASAL  SPRAYS,  DROPS  AND  RUBS 

Market  size  £41  million  +  18  per  cent 

1.  Olbas  Oil/pastilles 

2.  Karvol 

3.  Vicks  Vaporub 

4.  Vicks  Sinex 

5.  Contac400 

6.  Mucron  tablets 

7.  Otrivine  spray/drops 

8.  Otrivine  hay  fever/paediatric/Antisin 

9.  Boots  nasal  spray 
10.  Triogesic 


ORAL  ANALGESICS 

Market  size  £119  million  +18  per  cent 

1.  Anadin 

2.  Nurofen 

3.  Boots  paracetamol 

4.  Panadol 

5.  Disprin 

6.  Solpadeine 

7.  Hedex 

8.  Junior  Disprol 

9.  Aspro/Aspro  Clear 
10.  Paracodol 


COUGH  LIQUIDS 


Market  size  £56  million  +10  per  cent 

1 .  Benylin  adult 

2.  Venos 

3.  Actifed 

4.  Benylin  paediatric 

5.  Buttercup 
.  6.  Boots 

7.  Covonia 

8.  Tixylix 

9.  Galloways 
10.  Sudafed" 


DEFINED  INDEGESTION  REMEDIES 

Market  size  £43  million  +9  per  cent 


1. 

Rennies 

2. 

Setlers 

3. 

Bisodol 

4. 

Milk  of  Magnesia 

5. 

Gaviscon 

6. 

Own  label 

7. 

Gastrocote 

8. 

Aludrox 

9. 

Gastrils 

10. 

Actal 

STOMACH  UPSET  REMEDIES 

Market  size  £14  million  +31  per  cent 


1. 

2 

3' 
4. 


Andrews 
Alka  Seltzer 
Resolve 
Eno 

Andrews  Answer 
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The  new  MaM  Soothers 
Next  to  ours,  other  soothers 

just  dummies 


MaM  have  re-designed  the  soother  with  total  safety  in  mind:  a  button 
front,  ventilated  shield,  and  orthodontic  latex  teat,  all  complying  with 
British  Standards. 

And  there's  a  choice  of  sizes,  designs  and  colours  to  please  every 
customer. 

There's  MiniMaM,  for  babies  up  to  six  months.  MaM  Soothers  for  ol 
babies.  And  Designer  MaM  and  MiniMaM,  for  fashion-conscious  mums.  In  their  transparent  storage 
boxes  and  high  quality  display  skillets,  they  look  bright,  new  and  very  different. 

Ask  your  wholesaler  about  the  new  MaM  Soother  range.  We  think  you'll  take  to  it  very  happily. 


ifSZr, 


■  mm 


09 


MaM  (UK)  LTD  ,  U  N 11  H,  STIRCHLEY  INDUSTRIAL  ESTATE,  HAZELWELL  ROAD,  STIRCHLEY,  HIRMlNC  HAM  B30  2Pf  TEL  021-459  4304  FAX  021  459  4388 


NESS  NEWS 


Government  backbenchers  want 
action  on  rates  revaluation 


With  the  Commons  re-assembled 
this  week  after  the  Christmas 
recess  the  Government  is  coming 
under  pressure  from 
Conservative  backbenchers  as 
well  as  Opposition  MPs  to  take 
action  to  mitigate  the  impact  of  the 
new  business  rate  on  small 
businesses. 

There  is  particular  concern 
among  Conservative  MPs  over 
the  likelihood  of  a  political  backlash 
from  their  traditional  supporters 
as  the  combination  of  rating 
revaluation  and  the  introduction  of 
the  UBR  in  England  and  Wales 
takes  effect  in  April. 

Elections  for  district  councils, 
metropolitan  authorities  and  the 
London  boroughs  are  due  to  take 
place  on  May  3. 

Tory  MPs  will  be  looking  to 
Mr  John  Major,  Chancellor  of  the 
Exchequer,  to  include  proposals  in 
his  March  budget  to  mitigate  the 
losses  to  those  hardest  hit  by  the 
new  rating  system,  particularly 
the  small  independent  trader 
facing  intense  competition  from 
the  High  Street  multiples. 

Reaction  to  the  revaluation  of 
business  premises  has  been 
mixed  among  pharmacists.  The 
results  of  a  straw  poll  by  C&D 
suggest  that  many  independent 
pharmacists  are  still  unaware  that 
they  have  to  contact  their  local 
valuation  office  to  get  the  new 
figures;  they  will  not  automatically 
be  notified  by  post. 

However,  among  those  who 
have  discovered  the  new  rateable 
value  for  their  premises,  the 
response  has  been  varied. 
Independent  pharmacist  David 
Poile  at  Tonbridge  is  quite  happy 
with  his  new  rates  bill,  which  has 
risen  from  £1,544  to  £1,608:  "At 
4.8  per  cent,  a  rise  below  the 
current  rate  of  inflation,"  he 
observed.  The  revaluation  has 
raised  the  rateable  value  of  his 
property  from  £638  to  £4,650,  but 
the  34. 8p  uniform  business  rate 
poundage  has  almost  entirely 
compensated  for  this. 

For  independent  pharmacist 
Zeta  Hunt  in  outer  London  the 


revaluation  means  an  increase  in 
his  rates  bill  of  around  1 50  per  cent 
"which  seems  rather 
exorbitant",  but  as  the 
transitional  arrangements  limit  his 
annual  increase  to  20  per  cent  a 
year  he  says  he  can  live  with  the 
figures. 

However  Howard  Sandham, 
who  has  three  shops  in 
Workington,  is  not  at  all  happy 
about  the  effects  of  revaluation. 
One  shop,  previously  rated  at 
£530,  has  been  revalued  to 
£6,200,  and  despite  the  poundage 
falling  from  a  local  302. 4p  in  the 
pound  down  to  the  national  figure 
of  34. 8p  recently  announced  by 
the  Government,  he  is  facing  a  33 
per  cent  increase  in  his  rate  bill  for 
the  shop.  "I  will  certainly  be 
appealing  against  it,"  he  said.  "I 
think  a  33  per  cent  increase  is 
definitely  over  the  top. " 

For  many  of  the  retail  chains 
assessing  the  full  impact  of  the 
revaluation  of  business  premises 
will  take  several  weeks,  as  the 
information  has  to  be  assembled 
from  the  various  local  valuation 
offices  in  the  areas  where  they 
have  stores.  But  as  the  retail 
property  director  of  Savory  and 
Moore,  Keith  Preedy  observed: 
"Any  prudent  retailer  has  known 
what  the  increase  is  likely  to  be, 
thanks  to  the  phasing  in 
arrangements,  so  we  are  not 
expecting  any  surprises  over  the 
next  two  or  three  years."  The 
company  has  budgeted  for  the 
maximum  phasing  in  increase  for 
the  next  three  years  on  most  of  its 
properties,  and  over  the  next  five 
years  on  some. 

Roy  Carrington,  chief 
executive  of  National  Co- 
operative Chemists,  who  have  a 
national  spread,  is  expecting  a  10 
to  15  per  cent  average  increase, 
although  "it  is  too  soon  to  say 
what  the  detailed  effect  will  be." 

Andrew  Rich,  the  finance 
director  of  Selles  Dispensing 
Chemists  who  have  some  40 
branches  in  the  north  of  England, 
has  been  reasonably  happy  with 
the  outcome  of  the  revaluation.  It 


works  out  at  an  average  10  per 
cent  increase  for  the  company. 
"  In  a  number  of  market  towns  the 
rates  payable  have  doubled,"  he 
said.  "We  will  certainly  be 
appealing  against  some  of  these. ' ' 
Water  rates  have  not  yet  been 
included  in  the  new  uniform 
business  rate;  the  water 
companies  have  been  allowed  to 
use  the  old  rateable  values  for 
both  domestic  and  non-domestic 
premises  until  the  end  of  the 
decade.  Those  on  water  metering 
will  pay  the  metered  charges,  and 
where  the  volume  of  water 
consumed  is  low,  there  may  be 
financial  advantage  in  having  water 
meters  installed  in  advance  of 
metering  becoming  general. 

Revaluation  appeals 

■  Get  your  new  assessment, 
by  telephoning  or  visiting 
your  local  valuation  office 
or  town  hall. 

■  Check  your  rates  payment 
by  multiplying  the  new 
assessment  by  34.8  pence 
in  England  (36.8  pence  in 
Wales). 

■  If  your  rate  payment  has 
increased  by  more  than 
27%  or  decreased  by  more 
than  3%  the  increase  will 
be  phased  in  over  five 
years. 

■  Even  where  your  rates  bill 
is  reduced,  it  may  still  be 
higher  than  necessary  if  the 
assessment  is  too  high. 

■  Unless  the  assessment  is 
too  low,  an  appeal  is  worth 
considering. 

■  Appeals  must  be  lodged 
between  April  1  and 
September  30  1990. 

■  If  you  do  not  take  swift 
action  it  may  be  five  years 
before  you  can  challenge 
your  assessment  again. 

■  A  ratepayer  can  pursue  his 
own  appeal,  but  rating  is  a 
complex  matter.  It  may  be 
worth  seeking  specialist 
advice. 

Source:  Sullmanns  UK  Ltd 


AAH  pay 
£6.4m  for  16 
pharmacies 

AAH  Holdings  have  purchased  a 
further  16  pharmacies  to  their 
franchise  chain  for  some  £6. 4m. 
This  included  14  shops  previously 
trading  as  Thompson  (Chemists), 
centred  around  Newcastle  and 
Gateshead,  Whitecross  Pharmacy 
in  Weston-Super-Mare  and 
Prestons  Chemists,  WhaJley  near 
Blackburn. 

The  deal  will  be  funded  by  the 
issue  of  shares  for  £6. 355m  with 
the  balance  in  cash.  The  assets 
acquired  are  said  to  be  worth 
£2. 2m. 

New  IBM 
for  Unichem 

Unichem  have  updated  their 
central  computer,  effectively 
doubling  its  processing  power. 

The  new  computer,  an  IBM 
3090  Model  200J,  will  be  installed 
without  any  disruption  to  normal 
service.  The  additional  cost  over 
the  previous  model  is  £1.7  million, 
bringing  Unichem's  total 
investment  in  computer 
equipment  to  over  £10  million. 

David  Walker,  Unichem's 
management  services  director, 
says:  "The  'old'  mainframe 
computer  was  beginning  to  show 
signs  of  overload". 

Jungle  Formula  Co  Ltd  have  moved 
to  1  High  Street,  Crickhowell, 
Powys  NP8  1BD,  Tel:  0873 
811144. 

Capital  Cosmetics  Ltd  have  moved. 
The  new  address  of  the  company 
is:  rear  of  309  Vicarage  Farm 
Road,  Heston,  Hounslow, 
Middlesex  TW5  ODR.  Tel: 
01-569  4494.  The  company's 
registered  office  is  at  92  New 
Cavendish  Street,  London. 

Unicliffe  have  moved  to  Tolworth 
Tower,  Ewell  Road,  Surbiton, 
Surrey  KT6  7EL.  Tel:  01-390 
9494. 


60 


CHEMIST  &  DRUGGIST  13  JANUARY  1990 


A  merry  Xmas  for  Boots 


Boots  recorded  an  increase  in 
sales  of  7.3  per  cent  over  the 
Christmas  period  —  the  50  days 
before  Christmas  —  compared  to 
figures  for  1988.  And  despite 
inflation  this  still  represents  a  real 
increase,  says  a  spokesman  for 
the  company. 

Eight  of  the  company's  stores 
recorded  sales  topping  £lm; 
these  were  at  Nottingham, 
Belfast,  Croydon,  Leeds, 
Newcastle,  Birmingham,  Cardiff 
and  Manchester.  Trading  in  the 
week  before  Christmas  was 


described  as  phenomenal  with 
some  £130m  taken  in  that  week 
alone.  The  company  sees  trading 
in  1990  as  remaining  difficult.  But 
Boots  are  optimistic:  "We  are 
well  placed  to  remain  in  the 
forefront  of  retailing. ' ' 

□  Boots  have  launched  a  £155m 
convertible  capital  bonds  issue  to 
allow  them  to  refinance  some  of 
the  borrowings  incurred  during 
the  takeover  of  Ward  White  last 
Summer.  This  issue  follows  a 
$175m  Eurobond  issue  last  year. 


COMING  EVENTS 


Tuesday,  January  16 

Eastbourne  branch,  RPSGB. 

Postgraduate  Centre,  Eastbourne 
District  General  Hospital,  at  8pm. 
"Cystic  fibrosis  —  a  problem  for 
pharmacy?",  Professor  Christopher 
Marriot,  Brighton  Polytechnic. 
Fife  branch,  RPSGB.  Anthony's 
Hotel,  West  Albert  Road,  Kirkcaldy, 
at  7.45pm.  "Human  insulin",  Dr  I. 
Campbell,  consultant  physician, 
Victoria  Hospital. 

Stirling  branch,  RPSGB.  Royal 
Hotel,  Bridge  of  Allan,  at  8pm. 
"Misuse  of  drugs  and  alcohol",  Mr 
John  Boswell,  addictions  officer. 
Leicester  branch,  RPSGB. 
PGMC,  Leicester  Royal  Infirmary,  at 
7.30pm.  Postgraduate  lecture  1. 

Wednesday,  January  17 

Barking  branch,  RPSGB.  Rhone- 
Poulenc,  Dagenham,  at  7.30pm. 
"Pharmacopoeias  past,  present  and 
future",  Dr  Rogers,  British 
Pharmacopoeia  Commission. 
Edinburgh  branch,  RPSGB.  Joint 
meeting  with  BMA.  36,  York  Place,  at 
7.45pm.  "Drug  addiction  problems  for 
GPs  and  pharmacists",  Dr  Roy 
Robertson,  Muirhouse  Medical 
Group,  and  Mr  Ian  Mullen. 


ICI  US  deal 

ICI  have  confirmed  that  they  have 
handed  over  their  $125m  (1988) 
US  over-the-counter  business  in 
exchange  for  the  US  rights  to  anti- 
depressant Elavil  with  its  sales  of 
over  $25m. 

The  agreement  is  with  a  joint 
venture  between  Merk 
Consumer  Products  and  Johnson 
&  Johnson. 


Somerset    branch,  RPSGB. 

Lyngford  House,  Staplegrove, 
Taunton  at  8pm.  "150  years  of 
poisoning  in  England  and  Wales",  Dr 
i.H.  Harrison. 

Southampton  branch,  RPSGB. 

Crest  Hotel,  Eastleigh,  at  7.30pm. 
"Roadside  immediate  care",  Dr  B. 
Robertson. 

Thursday,  January  18 

Bedfordshire  branch,  RPSGB. 

Coach  and  Horses,  Barton  le  Clay,  at 
8pm.  Speaker  from  Cancer  Relief 
Macmillan  Fund. 

Dundee     branch,  RPSGB. 

Ninewells  Medical  School,  at  7.45pm. 
"The  role  of  the  CT  scanner  in 
diagnostic  radiology  at  Ninewells 
Hospital". 

Lancaster  branch,  RPSGB.  Joint 
working  dinner  with  Morecambe  Bay 
branch,  NPA.  Elms  Hotel,  Bare,  at 
7.30pm.  Tickets  cost  £9.50. '  'The  end 
of  cost  plus  and  the  current  contract", 
Mr  Alan  Facer,  of  PSNC. 
Weald  of  Kent  branch,  RPSGB. 
Postgraduate  Centre,  Kent  and 
Sussex  Hospital,  Tunbridge  Wells,  at 
7.45pm.  "Pharmacy  travels",  a  talk 
with  slides  by  Barbara  Gray. 

Friday,  January  19 

Cardiff  branch,  RPSGB.  Ty  Maeth, 
Heath  Hospital  Complex,  at  7.30pm. 
Chairman's  night. 

South  Staffordshire  branch, 
RPSGB.  Civic  Hall,  Lichfield,  at 
7.30pm.  "Prescription  endorsement 
and  pricing  by  the  PPA",  Mr  S. 
Unsworth. 


The  UK  Own  Label 
Exhibition,  September  1-3, 
Novotel,  London.  Details  can  be 
obtained  from  Sue  Newton  on 
01-749  9531 ,  and  not  as  stated  last 
week. 


All  the  doubt  and  uncertainty  of  last  year  was  shrugged  off  by 
the  stockmarket  as  the  new  decade  began.  Rising  institutional 
liquidity  and  the  relative  cheapness  of  London  share  prices 
compared  with  other  leading  markets  generated  strong  buying, 
initially  from  overseas  and  later  British  investors. 

As  a  result  the  market  was  pushed  to  an  all  time  record  in 
early  January,  before  profit  taking  eased  back  the  FT  SE  100 
index  to  around  the  2440  mark . 

Shares  in  the  healthcare  sector  moved  with  the  rest  of  the 
market,  but  the  sector  has  generally  been  quiet.  There  was  a 
lot  of  activity  in  Glaxo  and  ICI  shares  at  the  beginning  of  the 
month  thanks  to  attention  from  US  investors,  and  Glaxo  came 
in  for  special  interest  both  before  and  after  the  company  made 
a  presentation  to  US  analysts  last  week.  In  addition,  the  shares 
benefitted  from  a  recommendation  from  a  US  retail  broker. 

However,  leading  pharmaceutical  shares  have  fallen  back  in 
the  last  few  days  because  of  the  impact  of  a  weakening  dollar. 
About  40  per  cent  of  UK  drug  companies '  profits  emanate  from 
the  US  and  it  means  reduced  contributions  from  that  market. 

Condoms  and  glasnost  rubbed  shoulders  at  London 
International  Group,  the  Durex  manufacturer,  last  week;  the 
company  has  recently  announced  that  it  is  exporting  technology 
to  set  up  two  condom  manufacturing  units  in  the  Soviet  Union, 
which  has  warmed  investor  sentiment  towards  LIG. 

The  market  has  also  been  much  absorbed  by  Wellcome  and 
the  prospects  for  Retrovir.  The  powerful  advisory  committee 
of  the  US  Foods  &  Drugs  Administration  is  due  to  hold  a 
conference  on  anti-viral  drugs  at  the  end  of  this  month.  It  is 
thought  the  committee  will  recommend  approval  for  Retrovir 
—  a  move  which  would  greatly  strengthen  the  chances  of  a  full 
clearance  for  the  medicine  by  the  FDA  in  the  near  future. 

Next  week  Macarthy,  the  pharmaceuticals  wholesaler,  are 
expected  to  announce  their  full  year  result.  City  analysts  are 
looking  for  pre-tax  profits  to  emerge  at  around  £8. 3m  for  the 
year  ended  September  30,  rising  to  £9. 2m  in  the  current  year. 
But  the  shares  are  likely  to  continue  to  be  volatile  on  long 
running  bid  stories.  Some  City  observers  maintain  it  is  to  be  the 
target  for  a  European  bidder. 

Fisons  shares  have  been  drifting  down  as  a  result  of  their 
£21  lm  rights  issue  last  month.  The  cash  call  was  made  at  290p 
a  share  to  finance  the  £272m  takeover  of  VG  Instruments,  the 
scientific  instruments  maker  being  sold  by  BAI  Industries. 


UK  research  the  best? 


The  top  three  selling 
pharmaceuticals  in  the  world  — 
Zantax,  Tagamet  and  Tenormin 
—  were  all  researched  and 
marketed  by  UK-based 
companies,  say  Robert  Fleming 
Securities  in  their  new  edition  of 
Flemings  directory.  11  of  the  50 
drugs  top  sellers  also  originated  in 
the  UK. 

Zovirax  (Wellcome)  and 
Mevacor  (Merck)  are  said  to  be 
showing  good  growth,  and 
Augmentin  has  overtaken  Amoxil, 
with  Intal  growing  into  new 
markets,  ciimbing  in  the  drug 
charts  from  number  49  to  24 . 

Merck  are  still  the  top 
company  with  pharmaceutical 
revenue  estimated  at  nearly  $5 
billion,  followed  by  Bristol  Myers- 
Squibb  at  some  $4bn,  and  Glaxo  at 
$3.7bn.  The  report  notes  of 


recent  mergers  and  agreements, 
in  particular  by  Smithkline 
Beecham  and  Bristol  Myers- 
Squibb. 

The  H  ,  antagonists  dominate 
the  drug  sales  along  with  beta 
blockers,  calcium  antagonists  and 
angiotensin  converting  enzyme 
(ACE)  inhibitors.  Quinolone 
antibiotics  will  show  a  true  growth 
rate  of  22 . 7  per  cent  over  the  next 
five  years  with  ACE  inhibitors 
growing  at  53  per  cent,  the  report 
says.  Cholesterol  lowering  agents 
and  thrombolytics  are  also  seen  as 
significant  growth  products. 

The  Flemings  directory  also 
shows  estimates  of  healthcare 
revenues.  Pharmaceutical 
Products  Worldwide,  Robert 
Fleming  Securities  Ltd,  25 
Copthall  Avenue,  London  EC2R 
7DR.  Tel:  01-6385858. 
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APPOINTMENTS/AGENTS 


CHANNEL^ 

BUSINESS  SYSTEMS  Pic 

DISPENSARY  SYSTEM  SALES 


We  are  one  of  the  leading  suppliers  of  retail  systems  in 
the  UK.  Early  in  1 989  we  launched  Dispensary  Manager, 
comprising  Patient  Medication  Records,  Labelling  and 
Patient  Counselling.  Recently  the  systems  have  been 
installed  in  trial  sites  in  the  UK  under  the  control  of  the 
Department  of  Pharmacology  at  Aston  University  as  part 
of  an  evaluation  of  the  impact  of  PMR  and  Counselling. 

We  now  require  an  additional  person  to  join  the  sales 
team.  The  successful  candidate  will  have  experience  of 
selling  to  pharmacies  and  will  probably  be  familiar  with 
labelling  systems.  EPOS  experience  would  be  an 
advantage. 


We  offer  OTE  in  excess  of  £20,000  (with  no  limit)  and  a 
company  car.  This  is  an  opportunity  for  the  right  person  to 
enjoy  rapid  growth  with  a  successful  company. 
Re-location  is  not  necessary  as  arrangements  can  be 
made  for  you  to  be  "home  based". 

Please  apply  in  writing  only  giving  full  details  of 
experience  and  current  earnings  to: 

Martin  Booth,  Channel  Business  Systems  Pic,  Systems 
House,  North  Heath  Lane,  HORSHAM,  West  Sussex, 
RH12  4UZ. 


FYLDE  COAST  CONFECTIONERY  CO 


BRILOY  CONFECTIONERY  LIMITED 


AGENTS  REQUIRED 
NATIONALLY 

To  sell  sugar  free  (suitable  for  the  diabetic 
market)  and  natural  confectionery. 


.OY 


ppiy  in  writing  to: 
CONFECTIONERY  LTD, 
;e  AVENUE,  BLACKPOOL 
FY2  0QW. 
0253  591596.,  FAX:  0253  593789. 


cBoplex  ffifealbk  (Pare  cGivnited 

LATEX  MEDICAL  AND  HEALTH  CARE  PRODUCTS 

IND.  AGENT/REPRESENTATIVE 

Required  for  the  new  range  of  Knight 
Condoms  with  B.S.  Kite  Mark  to  deal  with 
small  and  large  outlets. 


Replies  to: 
Mr  Z.  Druker 
Soplex  Health  Care  Limited 

154  High  Street, 
Rochester,  Kent  ME  1  1  PY 
Tel:  0634  849281  Fax:  0634828650 
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BONYplus 


For  the  repair  of  your 
broken  or  cracked 
denture,  or  detached 
tooth. 

QUICKLY  AND  SIMPLY. 


For  relining  and 
improving  the  fit  and 
comfort  of  full 
dentures.  Gives  soft 
and  supple  comfort 
for  MANY  WEEKS. 


IMPORTER/DISTRIBUTOR  OR 
MANUFACTURER'S  AGENT 
REQUIRED  BY  LIECHTENSTEIN 
BASED  MANUFACTURING  COMPANY 


An  interest  in  Dental  Health  Care  Products 
would  be  useful  and  strong  connections 
with  the  Retail  Chemist  and  Supermarket 
trade  would  be  essential 

The  Company's  products  are  available,  and 
have  been  well  established,  in  most  parts 
of  Europe  for  many  years. 

The  products  are  targeted  at  the 
20.000.000  denture  wearers  in  the  rapidly 
expanding  Dental  Health  Care  Market. 


Contact:  BONYF  AG,  Heiligkreuz  16, 
FL-9490  Vaduz/ Liechtenstein 


AGENCIES  WANTED 


bonyf 


AGENCIES 
REQUIRED 

For  N.  Ireland  by  established 

company  accustomed  to 
marketing  volume  OTC  and 
ethical  products. 
Reply:  Box  C&D  3352 


BUSINESS  OPPORTUNITIES 


SEEKING  A  NEW  DISTRIBUTOR  FOR  YOUR 
PRODUCTS  WHO  REALLY  CARES? 

NEED  THE  SERVICES  OF  A  COMPANY  CALLING  ON 
3500  PHARMACIES  AND  ALL  DEPARTMENT  STORES? 

NEED  PROFESSIONAL  NATIONAL  ACCOUNT 
MANAGEMENT  IN  ALL  TRADE  SECTORS? 

WE  ARE  A  SALES/MARKETING/PR  COMPANY  WITH 
THE  FACILITY  TO  TAKE  ON  ANOTHER  PRODUCT 
RANGE. 

APPLY  TO  BOX  C&D  3353. 


Tel.  Liechtenstein:  010417527815 
Fax:  Liechtenstein:  01041 75251 88 


SITUATIONS  WANTED 


O.T.C.  MEDICINES 
CONSUMER  PRODUCTS 
TOILETRIES 

Do  you  need  quality  sales,  distribution  and 
merchandising  in  the  pharmacy  trade  sector? 

We  have  a  well  trained  and  well  managed 
national  sales  force  —  14  strong,  selling  to 
wholesale,  retail,  multiple  pharmacies  and 
drug  chains,  with  a  strong  national  account 
support  team. 

Experience  in  achieving  results  in  OTC 
medicines,  consumer  products  and  toiletries. 

We  are  looking  for  new  distribution  lines  and 
can  make  flexible  arrangements  to  suit  your 
needs. 

A  quality  salesforce  to  give  you  quality  results. 

Contact  Box  C&D  3351  with  a  brief 
outline  of  your  products  —  all  enquiries 
treated  in  confidence. 
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LABELS 


PRICE  LABELS  —  FAST 

MOST  POPULAR  SIZES.  QUALITY  PRODUCTS. 


Plain 


21x12       Box  of  50,000  labels, 
White  or  Coloured 
Plain  or  Stock 
PR-Prints 


£35.00  per  box  +  VAT 
26x12  POST  FREE 


Special  offer  —  Buy  3  Boxes  Price  Labeller  Free 


YOUR  NAME 


Printed 


YOUR  NAME 


21x12       Box  of  50,000  labels, 
White  or  Coloured 
Printed  with  your 
name  etc 


£48.00  per  box  +  VAT 
26x12  POST  FREE 


Special  offer  —  Buy  3  Boxes  Price  Labeller  Free 


DISPENSING  LABELS  ALSO  AVAILABLE 


SPECIAL 

15% 
DISCOUNT 

ON  ABOVE  ITEMS 
TO  ALL  CHEMIST  &  DRUGGIST 


LIMITED 
STOCKS 


2  58701  NOW!! 


VISA 


EXPRESS  LABEL  CO  LTD 
290  Briercliffe  Road,  Lanehead, 
Burnley,  Lanes 
Tel:  (0282)  58701 


1 

1 
■I 

% 


^4  DM*-- 


LW 


nil 298 


LABELLING  SYSTEMS 


EXPERIENCE  COUNTS 

TIME  FOR  A  CHANGE  OF  SYSTEM?  | 

BUT  PRICES  ARE  TOO  HIGH  OR 
QUALITY  IS  TOO  LOW 

TRY  US  FOR  AN  ALTERNATIVE 


1st  FLOOR  OFFICES 
113  TOWNGATE,  LEYLAND 

PRESTON  PR5  1LQ 
TEL:  0772  622839/622841 

FAX:  0772  622879 


I  at  Cilia 


SHADOW  LABELLING 


SHADOW  PLUS  /  199 95 


PATIENT  RECORDS  X  29995 


PATIENT  RECORDS  PLUS  /3999S 


SHADOW  CONTROL  DOSAGE 


SHADOW  HOSPITAL  y/74995 


COMPLETE  PATIENT  RECORDS  SYSTEM 


tor  your  nursing  home  business' 


1,395  s 


'27  Waterloo  Place 


hardware  it  software 


Leamington  Spa 
CV32  5 LA 
'0926) 336485 

a  division  of  Image  Micro  Systems  Ltd. 


01/90 


loll  ii  Richards  on 
Computer*  Lid 


Hn  *•  In  Pharmacy  Labelling 
J^H  ►  In  Auto-Order  Stock  Control 
SUM  *"  In  Customer  Service 
BB*"  In  Systems  Development 

Full  patient  records  with  drug  interactions 

FREEPOST,  Preston  PR5  6BR  Telephone:  (0772)  323763 


CHEMIST  &DRIGGIST 
CLASSIFIED 

0732  364422 
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LABELLING  SYSTEMS 


SHOPFITTINGS 


ORALABEL  PC 

'The  Ultimate  in  pharmacy  systems..." 

*  Versatile,  uncomplicated  labelling. 

*  Quickly  updated  patient  records. 

*  Full  BNF  warnings.  *  Latin  dosages. 

*  Unique  "owings  book"  facility. 

*  Complete  systems  or  software  only. 

For  leaflets  or  a  demonstration,  phone  or  write 

Computer  Systems  Limited 


Village  Workshops,  Prestwich,  Manchester,  M25  8WB 
Tel:  061  773  7909 


PRODUCTS  &  SERVICES 


0 


□ 


"I  had  no  idea  ONE  computer  could  do  BOTH  PMRand  EPoS" 

Our  professional  PMR  and  EPoS  systems 
may  be  run  on  separate  computers  or,  for 
maximum  cost  effectiveness,on  one  computer 
FOR  FULL  DETAILS  CONTACT  US  ON... 

^^^.^  (042-128)3222 

rniMlillllllllll  I        Ma  HighStreeUyndhurst, 


5  "0  318  85"0095 


Hants.S043  7BD 


SHOPFITTINGS 


LUX 


LINE 


LUXLINE 

the  specialists  in  pharmacy 
shopfitting  design  and  construction 


8  Commerce  Way,  Leighton  Buzzard,  Bedfordshire 
Telephone:  (0525)  381356  Fax:  (0525)  382761 


PHARMACY  PLANNING 

SPECIALIST  SHOPFITTING 
«  AND  DESIGN  FOR  TODAYS 

Approved  PHARMACIST 

A  COMPLETE  NA  TIONWIDE  SHOPFITTING 
SER  VICE  ATA  COMPETITIVE  PRICE 

"visit  our  showroom  " 
}  'OR KLINE  SHOPFITTERS 
Nordia  House 

Seacroft  Industrial  Estate  •  Coal  Road  •  Leeds  •  LS14  2AW 
Telephone:  (0532)  734721;  Fax:  (0532)  651387 


aApeils  Systems  Ltd 


Urndasch 

Fama 


Unit  P,  Kingsway  Trading  Estate 
Kingsway,  Luton,  Beds  LU1  1LP 
Telephone:  Luton  (0582)  4571 1  1 


Approved 

Hi  NATIONAL 
MAS  ASSOCIATION 
Hi  SHOPFITTERS 


Shopfitting  styles 
for  modern  selling 

*  Competitive  prices 

★  Attractive  designs          ★  Dispensary  fittings 

★  Unsurpassed  quality       ★  Incredible  space  saving 


Webb  Shopf  itters  Ltd 

offer  the  following  services 

Shelving,  Display  Fittings,  Made  to  Measure  Counters  and  Showcases,  Card  Units, 
Suspended  Ceilings,  Floors,  Fronts,  Shutters.  All  types  of  Signs,  Decorative  and 
Modernisation  Works.  The  Complete  Shopfitting  Service. 


For  a  fast  reliable  competitive  job  telephone 
PAUL  WEBB  ON  HIGH  WYCOMBE  0494-716516 
24  HOUR  ANSWER  SERVICE 


STOCK  FOR  SALE 


FOR  S^LiE 


3,000  QUALITY  PRODUCED 
READING  GLASSES  t®  3  POPULAR 
STYLES  AND  ASSORTED  POWERS. 

PRICED  FROM:  £1.65  EACH 
PLUS  VAT 

DUE  TO  THE  QUANTITY  OF  RESPONSE  LAST  TIME 
UNFORTUNATELY  TWO  REPLIES  WERE  MISLAID  DURING 
TRANSIT.  ANY  RESPONDENT  WHO  HAS  NOT  BEEN  CONTACTED 
PLEASE  FORWARD  YOUR  DETAILS. 

REPLY  IMMEDIATELY  TO  BOX  C&D  3350 
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OUT  PEOPLE 


Changing 
face  of 
pharmacy 

The  sheer  volume  of  people 
visiting  a  pharmacy  each  day 
means  that  each  one  cannot  be 
dealt  with  by  the  pharmacist 
alone,  according  to  Merrell  Dow 
managing  director  Ron  Irwin. 

At  a  dinner  to  mark  publication 
of  "Cartoons  and  comments"  in 
the  company's  heritage  of 
pharmacy  series,  Mr  Irwin  noted 
that  in  pharmacy  covered  in  the 
book  the  patient  receiving 
extemporaneous  medicine 
believed  they  were  the  recipient 
of  the  pharmacist's  undivided 
attention.  Nowadays  the  patient 
received  more  effective  medicines 
but  lost  out  on  the  close 
relationship  which  previously 
existed  between  patient  and 
pharmacist. 

For  this  reason  it  was 
important  that  thoroughly  trained 
medicines  counter  assistants 
were  available  to  provide  useful 
and  pertinent  information.  "We 
are  convinced  that  the  widespread 
acceptance  by  the  profession  of 
the  National  Pharmaceutical 
Association  medicines  counter 
assistants  training  programme. . . 
will  be  a  crucial  factor  in  increasing 
even  further  the  general  public's 
confidence  in  pharmacy  as  their 
first  approach  in  health  care 
treatment". 

Mr  Irwin  said  a  highly 
developed  health  care  advice 
service  through  pharmacy  was 
essential  if  healthcare  in  the 
country  was  to  be  improved  and 
maintained. 

Royal  Pharmaceutical  Society 
president  Marion  Rawlings  said  it 
was  her  wish  that  everyone 
entering  a  pharmacy  for  advice  or 
treatment  was  met  either  by  a 
pharmacist,  or  an  adequately 
trained  assistant  able  to  ask  the 
right  questions,  advise 
competently,  and  know  when  to 
involve  the  pharmacist. 

Mrs  Rawlings  said  it  was  her 


Merrell  Dow  managing  director  Ron  Irwin  presents  Royal 
Pharmaceutical  Society  president  Marion  Rawlings  with  the  seventh 
work  in  the  Merrell  Dow  heritage  of  pharmacy  series,  "Cartoons  and 
comments ' ',  in  the  company  of  its  author,  Dr  Juanita  Burnby  (left). 
The  signed  work,  highlighting  medical  and  pharmaceutical  cartoons 
commenting  on  the  political  and  social  conditions  of  the  day,  was 
handed  over  at  the  1990  Merrell  Dow  dinner  held  this  week  at  the 
Society  headquarters  in  Lambeth 


belief  that  pharmacy  would  reach 
"heights  not  previously  dreamt 
of"  in  the  1990s. 

"Caricatures  and  comments' ' 
author  Dr  Juanita  Burnby  said  if 
pharmacists  delved  into 
pharmaceutical  history  it  would 


increase  their  pride  in  their 
profession.  And  she  called  on  the 
Society  to  make  public  quickly  its 
150th  anniversary  programme  so 
that  local  branches  could  have 
time  to  plan  historical  exhibitions 
and  prepare  biographies. 


Jessie  Carter  is  the  second  assistant  at  Kyle  Pharmacy,  Ross  &  Cromarty 
to  complete  the  National  Pharmaceutical  Association 's  staff  training 
course  and  win  the  Merrell  Dow  Prize  for  excellent  course  work.  Pictured 
left  to  right  are:  NPA 's  head  of  training,  Ailsa  Benson;  Jessie  Carter; 
lain  Smith,  pharmacy  retail  specialist,  Merrell  Dow,  with  the  special 
award  and  £20 prize,  and  pharmacist  Geoffrey  Webster 


Manchester-based  generic 
manufacturer  Thomas  Kerfoot 
have  donated  some  three  million 
antibiotic  tablets  and  capsules  to 
help  treat  the  victims  of  the 
Rumanian  revolution. 
Chairman  Leigh  Kerfoot  (left) 
inspects  some  of  the 
oxytetracycline  tablets  being 
sorted  and  packed 


Beaten  to  it? 

The  National  Pharmaceutical 
Association  might  have  thought  it 
was  breaking  new  ground  with  its 
"Ask  your  pharmacist"  column, 
syndicated  to  local  newspapers 
around  the  country.  But  alas,  no! 

Back  in  1926  in  Woman 's 
Weekly  it  was  a  member  of  the 
Pharmaceutical  Society  who  was 
answering  queries  from  readers. 
Figure  conscious  Pamela  was 
allowing  herself  a  quarter  of  a 
pound  of  chocolate  daily,  and 
friends  were  remarking  how  much 
fatter  she  was  getting. 

Sugar,  our  member  advised,  is 
the  arch  enemy  of  a  trim  figure. 
Four  ounces  of  chocolate  should 
last  at  least  two  days! 


APPOINTMENTS 


Loctite  UK  have  appointed  David 
Smith  as  sales  director;  formerly 
he  was  the  company's  sales 
manager.  He  joined  the  company 
10  years  ago  and  has  experience  in 
both  the  industrial  and  consumer 
divisions  of  the  company. 

Carter-Wallace  Ltd  have  appointed 
Adrian  J.L.  Huns  as  managing 
director.  He  will  succeed  Norman 
Williams  who  retires  on  January 
15  after  serving  the  company  for 
19  years. 

Andmaw  Enterprises  Ltd  have 
appointed  John  Otten  as  area  sales 
manager  for  the  London  Area  as 
from  February  5. 
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Medicated  Range 
A  dynamic  presentation  of 
healthcare  pastilles  and 
lozenges  in  our  new 
medicated  range 


—        Vitamin  C 

Catch  on  to  Vitamin  C  sales  with  proven 
Centurion  and  our  new  Childrens  Vitamin  C 
pastilles.  A  taste  that  others  can't  equal. 


Traditional 
Range 

Warming  and  soothing  with 
unexpected  taste  ideas  in  our 
popular  pastille  range 


Today's  Ernest  Jackson  is  full  of  surprises.  New  streamlined  ranges,  exciting  new 
Dresentations  and  new  products  that  are  proving  to  be  just  as  successful  as  Throaties. 

Throaties,  too,  have  had  a  facelift.  New  packs,  new  outers  and  now  new  Throaties 
Extra.  Extra  strong  for  extra  relief. 
So  when  your  customers  come  to  you  for  medication,  tell  them  to  pop  in  a  pastille. 

POP  IN  a  PASTiLLt 

Our  quality  says  it  all.  Our  name  guarantees  it 

Ernest  Jackson  &  Co.  Ltd.,  Crediton,  Devon  •  Tel:  (03632)  2251.  Telex:  42506.  Fax:  (03632)  5595 


GUESS  WHO'S 
GAINING  MUSCLE 

I  We've  gained  muscle  in  the  market  -  going  from 
"No.  4"  to  "No.  2"  in  two  short  years.  m 

I  We're  flexing  our  muscles  on  shelf  with  the  most 
exciting  brand  development  idea  in  the  market  - 
unique  formula  Radian-B  Mineral  Bath  Salts  and  Liquid. 

;  We're  consistently  winning  new  users  with  the  mighty 
muscle  of  TV,  Press  and  PR  -  and  you  know  what  a 
winning  combination  that  is. 

I  Don't  miss  out  on  our  exciting  deals  and  support 
packages  for  Spring  '90.  Together  we  can  make  a 
mighty  team. 

Radian-B 

■RADIATES  RELIEF 


